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What is Design Magazine?

Design Magazine is a humble attempt
to integrate creativity into the firm fab-
ric of society and to open the flood
gates of humanity’s innovative power,
and indulge in the discovery of
selt-expression.

Original Painting:

Chancellor Pierre Seguier on Horseback,
Leading His Horse is the Young Louis XIV,
Charles Le Brun, c. 1670

Cover by

Photography by
Clickers

Graphics by

Safi Jamalalil

FIKRA PUBLISHING
All rights reserved. Copyright® Kholoud

M Attar Est. Design™ of Kholoud Attar Est.

is published bi-monthly. Reproduction in

' part or whole without written permission

by the publisher is strictly prohibited.

il The publisher has made every effort to

ensure the accuracy of information in this
magazine and will not be held responsible
for any errors therein
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Olaya Street +8966-1-2169002
Al Faisaliah Tower +966-1-2734144
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Since the beginning of the year 2011
we have witnessed political unrest
across the Arab world. We watched in
front of news channels as Arab nations
fought for their rights to lead a better life.
The fact that the revolutions have been
leaderless and effective inspired most
of us to believe that change could hap-
pen , even if at the heart of all the issues
there’s a wasta somewhere and a lot of
corruption.

These events are changing the course
of history and making an impact in
art and design. In this issue of design
magazine we bravely address the epic
changes in art and design caused by
these revolutions directly or as a sub-
conscious result. We asked how art,
photography, fashion and social media
have been effected by these revolutions
and wars in the Middle East. What we
discovered and presented in this issue
will shock you. The brave designs and
bold statements of creative professionals
therein, push our desires and are relat-
able to people in any and all fields.

Currently, times are similar to those
of the Middle Ages, where wages rose,
society regressed, lords ruled by force,
learning occurred within religious hous-
es and generations grew up ignorant un-
til dawning social change resulted from
revolutions and war, eventually leading
to the Renaissance.

Tears of sadness are shed for all those
souls who died so this generation can be
fortunate to live in the coming times of
the second Renaissance. I call to honor
them by letting our designs and projects
reflect their bravery.

KHOLOUD ATTAR

founder/creative director
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Adnan Z. Manjal

Business Devefopef‘ at Progress Art
azmanjal@progressart.net
www.progressart.net

“My virtues would have to
be: passion, determination
and critical thinking. As for
my vice, | would say that
bloody shisha I have once a
week with friends.”

Sarah Basaad
Fashion consultant/ Stylist

Wed Khashogji
Clickers Photography,

Art Director / Photographel V"‘t_UE ; & Vu:g: ’
wedkhashoggi@omail.com Rationa Irrationa
E61~8 ’ Extrovert Introvert

Rawana Turki
Clickers Photography, Photograher
rawana.mt@gmail.com

‘4

Clickers Photography was found- j

ed in 2009 by two dynamic young 1‘ "

Saudi females, Wed Khashoggi ; _

and Rawan Al-Turki. They're love N

for art and photography brought =
thattecbuss togather  Dhahi ALAl

these two shutterbugs together
and fashion has been the inspira-
tion in all their work. What makes
Clickers Photography so unique is
the realness in their work.

Email: dhahi@dhahi.com
Diala Demashkieh

Freelance Whiter
diala@bu.edu.

The images are raw and capture
the subject’s identity, whether it’s
true or imaginary. And as artists
themselves, both Wed and Rawan
don’t compromise when it comes
to processing their pictures, they
keep it as real as possible with
very little to no retouching. Click-
ers Photography is based in Jed-
dah, Saudi Arabia.

I'm impatient, 1 always
think I'm right and |
have difficulty with time
management, because |
try to take on too many
tasks in one day.

My virtues are hon-
esty, confidence, trust-
worthiness, passion
and drive, being active
in my social setting
and environment and
friendliness.

What are your vices and virtues 7

Taha Kutbi
Freelance Writer
tahakutbi@gmail.com

“My vice: Traffic! 1 don't re-
ally deal well with traffic, so
road rage is a habit I'm trying
to work on eliminating. In my
defense, driving in Jeddah isn't

exactly a stroll in the park!

My virtue: | do try to keep things
light hearted. So, maybe that
counts as a virtue? I'm not sure,
but I figured there’s no harm in
smiling at a stranger in a super-
market, mall or even a coffee
shop. Smiles are free. | say free
smiles for all. So perhaps it does
count as a virtue?!2”

I jl

Dara Al Sayyed
MD/Interior Architect,

Dee Interiors
dara.alsayyed@deeinteriors.com

My vices: “Chocolate treats
that | indulge myself with ev-
ery once in a while, emotional
involvement with jobs that
leads to hurtful experiences,
the craze for 100% perfec-
tion that leaves me unsatisfied
most of the time.

My virtues: “Total commit-
ment towards my responsi-
bilities, the strive to get the
best results from the available
resources, and the belief that
‘nothing is impossible.’
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Share vour thoughts at
info@d-magazine.net

Dear Design Magazine Time,

I have been following the magazine
for a while now and Mashallah it’s
great and we love it. From the kind of
paper you use to print the magazine
to the quality of the content and I can
tell you it feels great to touch, read,
and really feel the idea of the design
it self.

Thank you for your time :)

Anas Al-Amoudi

Attawazun group

Dear Mr. Anas,

Thank you for your kind comments
and words of encouragement. We,
the team at Design Magazine, truly
appreciate your support and we hope
to continue to break barriers and
supersede expectations.

Please keep your comments coming.

Hello,

I love Design Magazine, but I never
know where to find it. Is there a way
I can subscribe to the magazine to
make sure | get it regularly. 1 don’t
want to miss an issue.

Thanks,

Sara Ali Abdullah

Hi Sara,

Thanks for your email. In the last few
pages of every issue, we list the places
where you can pick up your compli-
mentary copy of Design Magazine.
Additionally, in order to ensure the
delivery of your copy, you can sub-
scribe to the magazine by emailing
info@d-magazine.net

or call +966 2 6822810
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Lomar

Jeddah - Riyadh - Khobar

92 0000 554

www.Lomar.com.sa
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Fashionista’s follow sult and get your trend sawy
credit card swiping groove on, because Lo Spazio
has everything to fulfill every fashion diva's dream and
then some. Move over Upper East siders Serena &
Blair, because Lo Spazio is raising the sartorial bar in
the lower west Jeddah-side of town. Always with the
latest, direct from the fashion runways to you,

Lo Spazio has the best fashion finds,

Revamp your wardrobe,
out shyle the Gossip Girl
crew, and set new Jed-
dah trends of your own,
visit Lo Spazio now!

The extensive list of name brands include: Antonio Berardl,
Antonio Marras, Azzedine Alaia, Philipp Plein, Rick Owens, \Vera
Wang, Mathew Wiliamson, Missoni, Balmain, Costume Nation-
al, Jean Paul Gaultier, Casadel, Sharon Wauchob, Sephia Ko-
kosalakd, Red Valentino, Nadia Mari, Alexandre Vauthier, Raphagl
Young, United Nude, Walter Voulaz, Carine Gilson, Basso and
Brooke, Hfi Chachnll, Delfina Deletirez, Azzura Gronchl, Alberto
Guardiani, Emesto Esposito, Burak, Goti, Laura B, lsola Marmas,
Charlotte Otympia, Rouland Mouret, Drome.
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COVERED EVENTS

Stay updated with Nouri’s
facebook fanpage: and for
enquiries email:

nouricreations@gmail.com
mobile: +966558411187



Melted Minutes, features a transparent plastic dial, created

with an amusing ‘melted’ visual effect. Its quirky appear-

ance makes it a must for anyone whom likes to take a
slightly surreal approach to time-keeping.

The Swatch Portrait
waich plays host to a solid
black plastic dial adomed
with a stylzed sketch of

g, = Jeremy Scott printed upon
*ﬁ__ !& the glass. A stunning siver

picture frame case guard
further indicates the distine-
tive and desirable nature of
this timepiece,

A fabulous blast of co-
lour and ultra-cool kitsch,
the Swatch Punk boasts
an in-your-face solid green
dial with black hands and
is contrasted by siicone
strap with printed leopard
pattems and six bold yellow
loops, which wraps twice
around the wrist. Leopard
pattems also feature on the
plastic case for the waich,
in oder 10 make a tuly
fierce fashion statement.

i
Nl iy

Fashion Designer Jermey Scott joins forces with Swatch
Creating a second callection for the most style concious wrists

©

3

)

(@

@
57

Scott's witty concept for the Double Vision Swatch offers twice the amount of fun. Boasting two

red and white twirl-effect dials fixed on one black plastic strap - with the words Xray Vision' printed

above them - this design is destined to kegp everyone's eyes fimly focused upon it. The Double

Vision Swatch comes specially packaged with distinctive double watch cases, upon which Xray
Vision' is boldly emblazoned.
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entury Events Volume 2

A Night Out Done Right
Jeddah

By Taha Kutbi
Photography by Lama Basri

On the evening of September 14
2011, the Italian Cultural Club pro-
vided the venue for what promised to
be a great night out in Jeddah, Saudi
Arabia. Hosted by Century Events,
and with the hype of a little less than
a week building up to the show, my
expectations were high. However,
my expectations were pleasantly un-
derscoring what Century had in store
for us in the 2nd volume of their an-
nual spectacular. Things kicked to a
belly-achingly roaring start with the
talents of the emphatically funny
Thamer Al-Hazmi, swiftly followed
by another hilarious comedian Omar
Ramzi, then Rap prodigies Slow Moe
& Big Sean, Rock outfit Disturb the
Balance ft. AZ and Ahmed Badr, Jed-
dah dance crew, the astonishing Kha-
water Al Dalam and of course, D]
Hassan Ghazzawi.

:
&
£

From Thamir Al-Hazmy’s hilari-
ous anecdotes and already infamous
taunts, Slow Moe & Big Sean’s insane
breadth of talent and command of
their own brand of hip hop canon
and vocabulary to the sometimes
mind boggling Khwater Al-Dalam,
the show proved a resounding suc-
cess. And when surrounded with
1000 other enthusiastic guests pres-
ent, the soiree’ was one to remember.
Check out the performances on you-
tube.com courtesy of Century Events.

As always, keep the music
and comedy alive!

Ramadan Bazaar at Andalucia

Jeddah, August

Andalucia was bustling and alight for  Yola - children dresses - gifts Stuff for da stuff - fashion , accessories
a special bazaar one Ramadan night! Contact number : 0505623235  Contact number : 0501116761
The quintessential location for spiritual
nurturing post iftar, Andalucia brought ~ Gardenia - polo abayas Primo - casual
local Jeddah entrepreneurs to share in  Contact number : 0532733377  Contact number : 0504597835
the Holy month festivities and display
the best of what they have to offer.  Vanilla - biscuits ( pastries )
Among the participants were: Contact number : 0567777169

For more information contact Andalucia.



V&A Announces Rachid Koraich as Winner
of The Jameel Prize 2011

September 12th, V&A Museum, London

Algerian born Rachid Koraichi
won the £25,000 Jameel Prize for a
selection of embroidered cloth ban-
ners from a series entitled Les Mai-
tres invisibles (The Invisible Mas-
ters), 2008.

Awarded every two years, the
Jameel Prize is an international art
prize for contemporary artists and
designers inspired by Islamic tradi-
tions of craft and design.

The Prize aims to raise awareness
of the thriving interaction between
contemporary practice and the
rich artistic heritage of Islam, and
to contribute to a broader debate
about Islamic culture.

An exhibition of work by the win-
ner and nine other short-listed artists
and designers runs until 25 Septem-
ber. The exhibition will then embark
on an international tour travelling
to venues across the United States
and Europe including the Institut
du Monde Arabe, Paris in winter
2011/12; the Casa Arabe, Madrid in
spring/summer 2012; the Museum
of Fine Arts, Houston in autumn
2012; and Cantor Arts Center, Stan-
ford University in winter 2012/13.
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Your Friends and Neighbors

Jowhara Al Saud, Athr Gallery
Jeddah, September 20th

“Your Friends and Neighbors,” Jowhara Al Saud, Athr Gal-
lery, Jeddah, September 20th

For her first solo show in Saudi Arabia, photographer
Jowhara AlSaud presents work frem her series ‘Out of Line’,
a body of work that began as an exploration of censorship
and its effects on visual communication.

Photographs of ‘intimate social images of family and
friends, manually manipulated through fastidious.etchings
on negatives, reveal figures depleted of all facial features.
Yet, in spite of the absence of identifiable features, the imag-
es appear intimate and inviting, even charming and carefree,
while still demonstrating the complex cultural constraints
that govern the depiction of people in Saudi Arabia.

The result is a succession of collective family portraits of
the viewer at large, achieved through a process of identifi-
cation and appropriation. So much is revealed by what is
concealed.

For further enquiries contact Athr Gallery:
02.284.5009. ext.304
www:.jowharaalsaud.com.
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International
Arts & Design Week
Dammam

18 - 23 January 2012

Princess Jawaher Center - Dammam / KSA
Main Courtyard & Twvo Multipurpose Halls

To designers, business owners
and creative individuals looking
to promote their products in the
increasingly important markets of
Saudi Arabia, the GCC and the
Middle East:

We are glad to announce that
registration has now started for
DAMMAM INTERNATIONAL
ARTS & DESIGN WEEK (18 to 23
January 2012). This unique de-
sign-focused event will be the first
of its kind in the Eastern Province
and in KSA and will be a great op-
portunity for designers to build an

audience for their products and

sell directly to the public.

For more information kindly
check out the website: www.
dammamdesign.com (or click on
image below): and if you decide
to be part of this event make sure
to fill out the on-line registration
form and submit it for our review
as this is a juried event.




UPCOMING EVENTS

_--'\_ppl_\' Now: Most Competitive Youth
Award, Create & Inspire,

submissions accepted until December 2011

For the second year now, Edge of
Arabia have collaborated with the
Saudi Arabian General Investment
Authority to develop, create, and pro-
mote the Arts & Creativity Category
(Create & Inspire) of the ‘Most Com-
petitive Youth Awards’ being launched
in September 2011.

This unique competition encour-
ages youth to engage, and creatively
apply their artistic talents. To enter
the competition, Saudi Nationals and
Saudi Residents aged 16 to 24 will be
invited to create an artwork, design,
photograph, or film inspired by the
theme of Hajj or pilgrimage.

Applicants can submit their ideas in
the following media:

- An Artwork (for example a painting,
drawing, collage, or digital artwork)

- A piece of graphic design (for exam-
ple an illustration, advert, or poster)

A Photograph (or series of photo-
graphs)

A Film (for example a video diary,
documentary or animation)

Edge of Arabia is looking for young
people with creative talent, the ability
to inspire others and good commu-

VA Club

Jeddah, September

nication skills. Applicants with
the most original and imagina-
tive entries will be asked for in-
terview in December 2011 and
winners will be announced at a
gala event at the Global Com-
petitiveness Forum 2012.

Prizes

10 winners will be invited on
a cultural journey of a lifetime
to the United Kingdom in 2012.
The prize includes a special ex-
hibition of winners work at the
British Museum.

Winners will travel to the UK
and exhibit their work in The
British Museum’s Addis Gal-
lery, in association with Haijj:
Journey to the Heart of Islam, a
major exhibition the Museum is
opening on 26th January 2012.

Winners will also take part
in an expedition around the UK,
collaborating with professional
artists, designers, film makers
and museum curators to devel-
op the key skills of leadership,

communications and creativity.

To apply, visit:

www.mcyonline.com

ART & CREATIVITY

CREATE
AND
INSPIRE

ARE YOU A YOUNG ARTIST,

DESIGNER, PHOTOGRAPHER
OR FILMMAKER WITH
SOMETHING TO SAY?

Once upon a time a VA club came to life.

We’ve forever dreamed, each on his
own, that one day, we would find a cozy
place, where most art lovers can gather,
share their knowledge, experiences, and
teach those eager to learn in a fun and
lighthearted way. Thuraya Batterjee and
Samira El-Fique, have teamed up and to-
gether have created a venue dedicated to
art, “the VA club.”

Classes include: mixed media, drama,
digital art, collage, water-based colors,
paper crafts, paper mush and leathers.

To sign up and get involved,
contact the VA club for a
schedule of classes and pro-
grams on offer:

Email:
samira.Vaclub@gmail.com
Read the VA blog:
http://vaclub.tumblr.com/

Or check out the Facebook
fanpage “Visual Art Club “
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UPCOMING EVENTS

THE STATE: SOCIAL / ANTISOCIAL?
The Third Line & Traffic Gallery

Dubai, September 21st - October 20, 2011

B;nksy - Paparazzi Rat, 2004

Arwa Abouon, Abbas Akhavan, James Clar, Fouad ElKoury, Amir H. Fallah, Rami Farook Joana Hadjithomas
and Khalil Joreige. Hassan Hajjaj, Susan Hefuna, Laleh Khorramian, Huda Lutfi, Farhad Moshiri, Youssef Nabil,
Slavs and Tatars, Mahmoud Bakhshi, Banksy, James lar, Nada Dada, Tracey Emin, Shepard Fairey, Rami Farook,
Abdulnasser Gharem, Damien Hirst, Hayv Kahraman, Ahmed Mater, Shaikha Al Mazrou, Aman Mojadidi,

Hesam Rahmanian, Anahita Razmi

4
Joana Hadjithomas and Khalil Joreige - Rounds (Barmeh), Film still, 2001

The Bruce High Quality Foundation,
UBIK, Ayman Yossri aka Daydban

Sept 21, 7:30 - 9:30pm

The Third Line invites guest curator Rami Farook to
continue a conversation about the state of the world
today. Comprising of works from The Third Line, Traf-
fic and The Farook Collection and exhibiting at the two
spaces, the show attempts to question and discuss the
state of the contemporary environment through artistic
representations depicting social behavior, ecology and

psychology Performance by Bunty
SOCIAL / ANTISOCIAL? is inspired by, and a con- 8 pm, Traffic
tinuation from, previous shows at Traffic also under the
heading of “THE STATE'. Bunty is Kassia Zermon, part of Brighton-based
collective Beatabet. Using just her voice, fx ped-
T]'Iis exhibiﬁﬁﬂ resumes a diafogue exp|0red Eﬂrlier als a"d a |‘|‘|a5h Df real a“d |“ade-l|l] Ianguages She
through: THE STATE (2010), the inaugural exhibition, whispers, beatboxes, claps, stamps and produces
which questioned the socio-political state post Septem- frenzied harmonies to create her music live from
ber 11; and UPPERS & DOWNERS (2011) which ran a scratch. Each show is different relying vastly on im-
commentary on the global condition, from an economic provisation — flitting deftly from beautifully serene
perspective, With the City ﬂf Dllbai as a focal pﬂi“t. This Choral sol"]dscapes and psyche fo{k to Stompi"g
third installment of investigation aims to move beyond funkadelia and Arabian disco.
mere presentation and aspires to act as a forum on so-
cialization and the current state of people and behavior. The Third Line, Al Quoz 3, PO Box 72036, Dubai, UAE,

T: 49714 3411 367, www.thethirdline.com
SOCIAL / ANTISOCIAL? takes the viewer on a journey

of self discovery with the artworks at its starting point,

contemplation as its road, and self revelation as its ul- Traffic

timate destination - defining society as individuals and 179 Umm Sugeim Rd, PO Box 6716 Dubai, UAE,
equally as a collective. T: 49714 347 0209, www.viatraffic.org
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THE COURTYARD
Urban Art Show

Society Exhibition
October - November

For more information art@thecourtyard.co
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Art is made with the intention of
stimulating thoughts and
emotions. This exhibition aims to
promote the concept that we are
all obligated to act to benefit the
society as a whole, by promoting
ethics and values, highlighting
social issues and providing
solutions, or showcasing artistic
documentation of activities
revolving around this concept.
This exhibition includes all

art mediums, mentioned above
that are relevant to the concept.

Featured Artists:

Abrar Hamidaddin
Adil Khiyami
Ahmed Mugaddam
Amani Attiah
Basmah Felemban
Husam Alsayed
Michael Bou Nichle
Nora Almazrooa
Salwa Zahid

Sarah Abdali

Talal Altukhaes
Thamer Alhassan
Watfa Hamidaddin
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Ahmed Alsoudani Untitled (2008) acrylic and charcoal on canvas

Artists painting about war and strug-
gle for humanity is nothing new in histo-
ry, but when it is presented in a unique,
impassionate and very personal manner
it becomes worthwhile. Since the first
Gulf War, Iraqi artists have been strug-
gling, and since the second Gulf War,
the struggle maintained, but the envi-
ronment changed drastically. Ahmed
Alsoudani, Halim Al-Karim and Ayad
Alkadhi are some of my favorite con-
temporary lIraqi artists today; they sur-
vived the first Gulf War by moving on to
better places for a better life, and telling
their astounding stories through art.

AHMED ALSOUDANI

Born and raised in Iraq, when
he was a teenager Ahmed Alsou-
dani left to Syria after the first
Gulf war escaping the unjust and
inhumane situation his family ex-
perienced during Saddam Husse-
in’s rule. He eventually claimed
asylum in the US and graduated
from Yale University School of
Art, and now calls Berlin his new
home. Through his expressive
and often grotesque- in-the-most-
beautiful-way paintings, Alsou-
dani approaches the subject of
war, torture and torment along
with death, destruction and de-
spair, which are still part of Iraq’s
everyday life today. Reflecting on
his own experiences in Irag, one




Ahmed Alsoudani Untitled (2008) charcoal, acrylic and pastel on paper

can feel the disturbing emotions
and visions produced on his can-
vases.Often using materials such
as oil, acrylic, charcoal and pas-
tels and painting over his draw-
ings, Alsoudani habitually calls
his paintings “untitled” (so as to
not set any pre-dispositions in the
spectator’s mind). He particularly
shies away from painting figures,
rather the vivid concept of vio-
lence and horror in his paintings
are reflected in an anguished and
very abstract, leaving the viewer
with an uncomfortable feeling,
yet totally mesmerized by the
beauty and colors in the paint-
ings.

Alsoudani’s work is often in-
spired by great artists of the past

such as Francisco Goya and
George Grosz.

In my last visit to Dubai, |
encountered a beautiful Alsou-
dani painting at the Barjeel Art
Foundation, staring for a long
moment; it stirred different and
sometimes contrary emotions;
focusing on his astounding tech-
nique, following his chaotic lines
and getting lost in the depth of
his colors to experience a kind of
awful beauty in horror, the kind
that Francis Bacon and Willem
de Kooning often projected. It is
no mystery why Alsoudani is one
of the most coveted Middle East-
ern contemporary artists today.
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HALIM AL-KARIM

During the first Gulf war, Iraqi
artist Halim Al-Karim underwent
a horrific experience, escaping
from the Suddam Hussien regime
he took to hiding in a hole in the
desert covered by a pile of rocks
for almost three years. During this
dreadful time, Al-Karim was visited
by a Bedouin woman, who brought
him food and water. Since then, he
graduated from the Baghdad Acad-
emy of Fine Arts and immigrated to
the US, and is now living between
Colorado and Dubai.

This unimaginably tough stage
has had a profound effect on his
life, which is directly reflected in
his art. His often blurred images
frequently challenge the viewer
suggesting to look not at what
they represent but rather to take
a deeper look at what they mean,
they also imply an uncertainty of
context, time and place, this tech-
nique became the hallmark of his
work. The current turbulent times
Iraq is facing still are objectified in
his work; one can see struggle and
pain, and sometimes deceit in his
photographic works, commenting
not only on the overwhelming ef-
fects of violence in his homeland,
but also on its many manifestations

“His often blurred images
frequently challenge the
viewer suggesting to look
not at what they represent
but rather to take a deeper
look at what they mean”

Halim Al-Karim - Untitled from Urban Witnesses series (2002) Photgraph on Lambda Print

- physical, emotional and psycho-
logical. The dream-like effects his
work possess are meant to portray a
visual translation of his inner emo-
tions. The contradictory elements
of emotional and psychological
struggle and beauty in his work are
always harmoniously presented to-
gether, giving the viewer a bit of
time to reconcile with the tension in
Al-Karim'’s artwork.

Halim Al-Karim’s first
solo exhibition took place
in Amman, Jordan in 1992,
and since then he has ex-
hibited all over the Middle
East, Europe and the US.
The Middle Eastern art
world is paying close atten-
tion to his work.
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Halim Al Karim Untitled 1 from the Kings Harrem Series (2008) photograph lambda print



AYAD ALKADHI

Iraqi born artist Ayad Alkadhi
has been making waves lately
with his politically charged
artworks, stylized in complex
Arabic calligraphy forms. His
artwork represents the current
social, political and religious is-
sues of Iraq and the recent Arab
Spring sweeping the Middle
East. Alkadhi spent his child-
hood between England, UAE
and Baghdad, and after the first
Gulf War he left Baghdad for
a better future in Jordan and
eventually settling in New York
where he is based now.

The conflict of self-identity
and stereotypical associations
are often depicted in his art-
work: a clash of culture, reli-
gion and identity all at once,
this becomes more obvious and
personal when he incorporates
his self-portrait with Arabic
newspapers. Using this medium
and integrating it with Arabic
calligraphy connects the artist
with his traditions and cultural
heritage while at the same time
engaging it with cutting edge
expressions of his existence as

a US citizen and observer of the
current waves of change in his
homeland and the region. His
work has caused quite the con-
troversy, for its raw and at the
same time subliminal messages;
one can feel the heartache in
his “Widow Nation” series of
Iragi women holding portraits of
their dead husbands and sons,
and the struggle for belonging
and identity in his “Held by a
Thread” series. Alkadhi has ex-
hibited his work all over the US,
Europe and the UAE. And while
he has been painting since
1996, one cannot ignore the
relevance of his older work and
most current.

-
Avad Alkadhi - Heald By A Thread Series (2009)
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JEDDAH YOUNG BUSINESS COMMITTEE

An entrepreneur’s hub

By Afra Naushad

Entrepreneurs around the world have revolutionized the
way businesses function at various levels in each country.

Entrepreneurs around the
world have revolutionized
the way businesses func-
tion at various levels in each
country. One-third of new
entrepreneurs are younger
than age 30, with more than
60% of 18-29 year-olds
wanting to start their own
businesses, according to a
study by Tulgan (1999).

With business ventures in
Saudi Arabia demonstrating
the powerful trend of young
entrepreneurship in recent
years, a non-profit organiza-
tion was founded three and
a half years ago by volunteer
entrepreneurs who felt the
need for a sub-community
that could bring them all
together in sharing their
thoughts, ideas, experiences,
success and failure stories.

Hence, Jeddah Youth Busi-
ness Committee (JYBC) was
instituted under the aegis of
the Chambers of Commerce,
with a prime focus on sup-
porting the emerging entre-
preneurial industry in Saudi
Arabia.“Most of us had re-
signed and quit jobs to start
our own businesses. We just
wanted to encourage [oth-

ers] as well,” said Ayman Ja-
mal, the current president of
JYBC.

The mission of the JYBC
iterates the 4E's: to encour-
age, educate, empower, and
enterprise — in aim to foster
and promote entrepreneur-
ial activity, and therefore,
in turn, contribute to the
advancement of national
economies.Entrepreneurial
undertakings by large have
played an indispensable role
in shaping new innovative
business models, economic
growth, competitiveness
and social phenomenon’s
where more often than not,
the majority of business en-
terprises are being executed
and managed by younger
and younger members of the
population.

“China and India are
great examples of entrepre-
neurial economies.  Their
economies have developed
faster because their focus is
on developing and empow-
ering entrepreneurs,” said
Ayman.

In addition to organizing
monthly interactive leader-

ship programs and seminars
led by prominent foreign
speakers and leading busi-
ness people, some of whom
in the past have been Sheikh
Saleh Turki and Saleh Kamel,
JYBC has aligned with NCB,
Nessma and KAUST, among
others, for training programs
as part of fulfilling the edu-
cation objectives set by the
JYBC for aspiring entrepre-
neurs.

Intilagat, the first direc-
tory of entrepreneurs in
Saudi Arabia will be released
this October by JYBC, with
the interest of overriding the
challenges of marketing and
business promotions that
young capitalists face. The
goal is to encourage existing
government and private sec-
tors to allocate at least 5%
of their business transactions
into their developing proj-
ects.

JYBC also hopes to in-
troduce an interactive digital
platform to enhance com-
municative methods in terms
of ideas and business prod-
ucts with their website, in
addition to their highly traf-

ficked Facebook presence.
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The committee services
three divisions of entrepre-
neurial leadership: industry,
trade and services. With le-
gal obstacles, labor issues
and other hiccups associ-
ated with starting industrial
companies, the majority of
initiatives favored by young
entrepreneurs are trade
and services, and food and
fashion sectors.Addressing
some of the major issues
entrepreneurs face, due to
lack of mentorship, entre-
preneurial-based education
and support, the JYBC has
developed a two-year ap-
prenticeship program, which
matches business aspirants
with corporate advisor.

“We understand the pro-
gram requires a lot of pa-
tience and commitment
from the mentor, since some
of them are not comfort-
able in letting their trade
secrets out. In the west it's
fairly easy. But I think it's a
learning process; communi-
cation and behavior changes
are required,” said Ayman.
STITCH- an emerging de-
signers showcase event, or-
ganized bi-monthly by De-
sign Magazine and Sawani
department store is an exam-
ple of one of their successful
collaboration projects.

Intilagat, the
first entrepre-
neur directory
of It's kind In
Saudi Arabia

The JYBC expo will be
organized the forthcoming
mid-October, and will pro-
vide the largest entrepre-
neurial platform in the King-
dom for the more than 300
participants over the course
of 3 days. In addition, the
event will provide a special
training program on market-
ing and communication, al-
lowing participants to gain
practical know-how skills of
the trade in selling, expand-
ing networks and promoting
their businesses.

“We want to send this
message early to the youth of
Saudi Arabia- ‘Don’t wait for
a job or if you need to, quit
your job and start your own
business’. Just seeing young
people start their dream
businesses and guiding and
helping them is self-fulfilling.
The more you give, the more
you get,” enthused Ayman.
Entrepreneurs with a sense
of social responsibility.
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Rawan Azhar who displayed her
abaya collection said, “I have a passion
for abayas which is the traditional cos-
tume of the country. | used to design
new abayas for myself, my sisters and
friends every week and that habit led
me through the door entering the world
of design.”

Rawan feels that the collection exhib-
ited at STITCH 2 is the best she has pro-
duced in terms of design value. She also
explains that her use of color schemes,
design concept and materials is what
makes her designs unique compared to
others.“STITICH has helped me social-
ize and expand my horizons into the
world of Saudi designers,” she added.

Wejain Nabih Sirwi began de-
signing abayas in 2007 when she started
observing the hijab. Following a fashion
show she organized at her house she
found a growing, loyal customer base
that eventually led her to venture into
the fashion business. She later under-
took a fashion design course to mend
her design and business skills.Wejain
likes to incorporate western elements
for their simplicity and eastern designs
in her collections to lend a more luxuri-
ous feel.

'STITICH has
nelped me social-
ze and expand
my Norzons INto
the world of Saudl
designers” Said
Rawan Azhar

Wejain likes to incorporate western el-
ements for their simplicity and eastern
designs in her collections to lend a more
luxurious feel.

Qabila Apparel, a design house
that produces quality graphic art on ca-
sual wear and accessories sources local
Arab artists and designers to create home-
grown design concepts.

Balquis Al Rashed, chief designer
at Qabila, says that she was influenced by
the local vernacular and diversities found
in the societal fabric of Beirut where she
grew up.

Most of Qabila’s designs are rooted in
middle-eastern culture and entertainment
borrowing from western contemporary
pop-art.“l collect narratives and stories
along with photographic documentations
and visual junk from all sorts of sources.

Hanaa Alfassi - One of the Stitch Designers

My aesthetics are very much
drawn from the local construc-
tions of the city,” she says.

“We want to see how consumers

react to the designs. STITCH is a
great place to test the waters and
educate our team about regional
tastes before we produce large
quantities when we start selling
Gulf-wide at the end of Septem-
ber,” said Ghassan Aloshbah,
founder of Qabila apparel.
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Rana Al Dabbagh displayed
a Ramadan-inspired thobe, aba-
ya and prayer bead collection.
The thobes and abayas are prac-
tical and traditional, yet trendy,
imbued with the season’s colors
and made from materials com-
patible with summer.

Rana says she grew up in a
house-hold where clothes were
especially tailored by her moth-
er. Later, Rana quite naturally
started designing thobes and
abayas for family and friends.
She then obtained a Master’s de-
gree in Fine Arts from the Uni-
versity of East London, in 1999
and attended several courses
in fashion design and technol-

Qabila Apparel Shirt

ogy from Central Saint Martin’s
College of Art and Design, in
the UK.”“My expectations from
STITCH are gaining national ex-
posure, in the absence of a show
room and advertisement of my
products,” she said.

Mariam Polding, designer
of MeeM accessories displayed
her collection of personalized
astrological charm bracelets,
necklaces and subhas. The jew-
elry line offers a customized ser-
vice for a very competitive price,
with charms ranging from SAR
150 up to completed sets of SAR
The line incorporates top grade
semi-precious stones, 925 ster-
ling silver with 18 carat Italian

gold-plate.“MeeM is also the
perfect gift, because anyone can
personalize the charms to reflect
any aspect of a friend’s charac-
ter. The charms are in both Eng-
lish and Arabic, which is truly a
reflection of me as it represents
my mixed Saudi-British heri-
tage. Moreover everyone seems
drawn to the mysticism of the
Zodiac in one way or another,”
said Mariam.

Having been sketching designs
for the past four years, Mariam
felt that it was the perfect time
to officially launch her jewelry
line. MeeM was launched in
Kuwait in May and is now avail-
able in Jeddah at Sawani, S*uce
boutique in Dubai, and soon to
other select boutiques.

“I am so thankful for the support
of my family and friends, espe-
cially my husband, my Mother,
Nasiba Hafiz, and Sofana Dah-
lan and Yolanda Perez from
Tashkeil,” she added.



Muna Abu Sulaiman - Guest of honor at the STITCH launch event

Maha Showail, designer of Bou-
tique Hewayati displayed  abayas,
prayer gowns and jelabiyyas.Showail
undertook various training courses in
design and business management, and
participated in many bazaars in Jeddah,
Madinah and Riyadh to strengthen her
design capabilities.

“STITCH has brought Saudi designers
together in one place to display their
products. Such an event is beneficial to
the designers in getting to know each
other as well as to the people in learn-
ing about the unique products that the
designers are producing,” said Showail.

Lotfia Momena displayed a range
of baby-wear that included a line of
bibs and head-covers for babies zero to
5 months.“There’s a lot of embroidering,
crystals, and beads so they look more
stylish,” she says.Momena sees STITCH
as an opportunity to gain a wider cus-
tomer-base and popularize her line of
baby-wear.

Raja Saleh Alfassi who studied
fashion designing at Manahil Academy
in Riyadh, showcased her sobha jewelry
collection and a range of abayas.She has
previously showcased her jewelry line
at Saks Fifth Avenue and at an interna-
tional exhibition in Riyadh.

Her abaya collection has a diverse range
of funky, sporty and casual abayas. Raja
plans to incorporate eco-friendly mate-
rials in her abaya line in the future.

Her customized sobha jewelry derives
inspiration from the ornamental designs
of India and China.

Made from semi-precious and precious
stones sourced from Brazil, the accesso-
ries double as both tasbeeh and brace-
lets. She also has a range of jewelry
for men and the collection starts from
SR.250 up to SR.3000.“1 am happy to
exhibit at Sawani knowing that my de-
signs will be appreciated by the custom-
ers who shop here,” she said.

STITCH has brought Saudi designers
together In one place to display thelr
oroducts.
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Muna Sirag - Sayidaty Editor

Suad Al Zamil began abaya-
designing after having to inces-
santly buy abayas for her daugh-
ter each month. She then started
operating her boutique SUE from
home four years ago. Suad show-
cased her line in simple cotton
jalabiyyas and abayas.

“l give great care for details, ma-
terials and finishing. My line is
very practical yet very feminine,”
she said.

Hind Khalid, a buyer at
Sawani said, “We are very happy
with the outcome of the second
event and we have had very good
feedback.”

Hind has been using her fashion Abdullah Kurdi / Photopia chatting with Tamer Tayeb /Vanilla

expertise to give the designers

feedback on stitching, fabrics,

finishing and pricing to enhance
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RIYADH Nanis Boutique, Panaroma Mall +966-1-2814496 Al Meallim Jewellery Stores: Olaya Store +966-1-2169002, Al Faisalaih Mall +966-1-2734144
JEDDAH Al Mcallim Jewellery Stores: Basateen Center +966-2-6655306, Souk Hera'a +966-2-6057215, Souk Jeddah International +966-2-6695988
KHOBAR Al Moallim Jewellery Store: Al Rashed Mall +966-3-8990826
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Belly Building
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By Taha Kutbi

Perhaps finding the term
“Kirsh” (Arabic for pronounced
belly) in an article about archi-
tecture might strike you as odd,
please bare with me, because
it highlights the direction of so
called “modern architecture” in
cities like Riyadh and Jeddah. It
seems that a curious trend, or
creature —if you will- is creep-
ing up on the skylines of both
mentioned cities. It’s big. It isn't
subtle, and at least to me it’s an
eyesore. Anyone for a grass roots
kindling of gaudy 1980’ post-
modernism?

I live by a principal: that if 1
pick up on a nuance, | believe
that others have, or possibly will
pick up on the like. With that in
mind, I'd like to coin a term for a
“contemporary” facade scheme
(emphasis on the sarcastic quo-
tation marks) that I call the “Abu
Kirsh” building. They seem to be
normal, upright, soundly con-
structed structures. But these
buildings -for some reason- have
massive girths on their fronts.
As I'm told by architect Jameel
Yaghmour (of Jeddah-based
Yaghmour Property Develop-
ment) that:

“Any decent structure should
do the following: A- Be recog-
nizable (and distinguishable) by

4 or 5 lines or simple gestures
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on a simple piece of paper. B- Evoke
some sort of reaction (or at least earn
a second glance from anyone pass-
ing by). C- Marry function and form,
where the latter would follow func-
tion. 1 would at least suggest perhaps
adding some sort of structural feature
that might influence the function and
aesthetic of the project in an interest-
ing way, like sharper cues. I think that
for what clients put up, they should
at least get some variety.”

With many of these buildings, it
seems that aside from their bases,
they look generically identical. As far
as what they evoke, well I say they
evoke indifference. There is an ap-
parent lack of imagination and cour-
age on the part of the architects and
the clients to collaborate in way that
would produce thoughtful designs,
worthy of being true icons by merit
of creative design and innovation.

“Well, as an architect, you would
want something to feel like it belongs
in the context of the nature and heri-
tage of a place, [much the same way
the ‘Ali & Othman Hafiz Mosque’ in
Jeddah does (featured in the Jul-Aug.

They seem 1o
e normal, up-
right, sounaly
constructed
structures. But

these buid-

|ﬂg8 -for some

se Abu Kirsh bmldlngs, it's
nb\ﬂnus that the architect may have
not put that much into it, [or had
been creatively constrained by the
client] it’s certainly not the same ef-
fort that went into ‘24 North Jeddah’
for example. | mean, 80% of the de-
sign does come from the architect,”
analyzed Yaghmour.

The late playwright Clare Boothe
Luce once said “there is nothing hard-
er than the softness of indifference.” |
think that sums up the problem with
the Abu Kirsh building eloquently. It
isn’t that it offends, necessarily. But
rather, that it’s soulless. It's a turbu-
lent patch in one’s field of vision, and
to be honest they give me the willies.
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ALI's EYES

By: Kelly Vargas
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All Alsumayin, born anad
raised in Saudi Arabia,
IS currently working as
a designer and photog-
rapher in Dubal.

All works with black
and white as well as
color, employing won-
derful contrasts of light
with wnich he continu-
ally experiments.,
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With over a decade of expe-
rience Ali has exhibited both lo-
cally and internationally. Media
platforms including Alarabiya and
CNN have both featured his work.
Ali produced posters for the Ra-
madam campaign and also a very
eye catching image to advertise
the World Cup. His commercial
assignments are numerous having
been commissioned many times
to produce logos and shots for ra-
dio, TV, and fashion. With a wide
spectrum of vision, Ali produces
images ranging from one extreme
to the other.

The mastery of his work var-
ies, magical portraits of happy,

innocent children. Beautiful,
detailed wildlife shots bathed
in golden light capturing spec-
tacular, relaxing landscapes.
Exotic, dusky, purple and coral
shades depicted in the image,
To the Sun’ draws in the observ-
er, while images of grandiose
architectural exteriors and inte-
riors dwarf the viewer in com-
parison. A couple seated before
a Mosque, the color of their
clothing marrying perfectly with
the evening sky, and time lapsed
videos capture busy streets bus-
tling with pedestrians and ve-
hicles. Digital art projects as
portrayed in “Simple Public Fig-
ures” are minimalistic and com-

ically feature nine influential per-
sonalities from recent times. Other
political works are also available,
Alis” sense of humor always seep-
ing through serious issues.

Images of goofing with friends
and colleagues relate to a photog-
rapher able to encourage a sense of
ease and fun from his subjects. Ab-
stract work by Ali has a vast range
such as the composition titled
“Fans” with four broken fans sym-
bolically attached to a dilapidating
exterior wall. “Sufism”— an ab-
stract/surreal image capturing the
movement of a dancer pirouetting,
resembles a clockwork figurine in-
side a jewelry box.Ali frequently

depicts elderly subjects, demon-
strating compassion and interest
in everyday life. Raw images of
the rugged fishermen of Dubai
allow the viewer a glimpse into
the harsh world of hard-working,
weather-beaten men. Although
the compositions appear unwel-
coming, these scenes are natural,
spontaneous and real. ‘Iranian
Sailor IIl" is a well composed sym-
bolic shot capturing the union be-
tween the cross-legged Captains’
aged and experienced hand steer-
ing his vessel.

Ali allows us to see different
aspects of life that we would not

normally experience. An almost
amusing group of images of Pak-
istani porters as they conduct
their daily work portraying their
strength and resilience carrying
incredibly large or heavy loads.
They apparently have the abil-
ity to fall asleep anywhere with
a great shot of a porter napping
astride a load of boxes. Other
images in Istanbul of suited el-
derly men “crashed out” in a
park, shoes tucked under their
heads as if compensating for pil-
lows after a long day.

A poignant image shot in Leb-
anon of an elderly man squat-

ting amidst a pile of rubble. An
expression of shock, disbelief and
weary confusion draws attention.
God willing peace may return to
Lebanon and other troubled lands.
Man has inhabited the earth for
thousands upon thousands of years
and still we fight wars with weap-
ons and violence. Perhaps now
that our brains have evolved we
can instead use communication
and dialogue to resolve our differ-
ences, thus, slowly and carefully,
yet, surely attain positive change
for the benefit of all mankind.

Al allows us to see
different aspects of
ife that we would not
normally experience

Ali Alsumayin is a photographer
who is definitely ,going places’ and
presently working on a new proj-
ect in Morocco. Insight through his
work may be gained from the fol-
lowing addresses:
www.alsumayin.com
http:/alijabbar.deviantart.com
www.behance.net/Alijabbar
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Photography: Wed Khashoggi &Rawan al Turki
Concept & Styling: Sarah Basaad

ety Makeup & hairstyling: ZOUARI salon
Location: IKEA - Jeddah
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<Aba\,ra & Belt - Nouri

Metallic Bag - Zilla @ LifeBeaj

Clogs - Belle Sigerson Morrison @ 3640 Shoes
Gray studed sued shoes- Gianfranco lorenzo
Black Fringed heel - christian louboutin

Shoulder patched navy blue dress - SOTRA
Black skull printed scarf- McQueen @ 3640

Neckless - Frank Garry @ Tiffany&Co

Black and gold multi strap shoes - Emilio pucci @3640
Brown Leather golden studded - Bionda Castana @ 3640
Black leather Skull shoes- Alexander McQueen @ 3640
Leather men‘s Bag- Neil Barrett @ Sid

Grey Bags - Coach
Black Bag- Cole Haan

v Beige Clog - Coach
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Dress - Razan alazzouni @ Tifa boutique
Jacket- Nonoo Newyork @ Tifa
Neckless- Shourouk bijoux @ 3640
Emerald Earrings - Dilo’s Acessories
Studed mens shoes: Forfex @ Life

Black skull scarf- Mcqueen @3640

.







<
i

“};\‘. i
poat

e N gL '
—.—u“'ﬂt.'k‘.-—ﬁ’ Vo

i

!
:

59|
\



* fromleftto right

Jacket- Sid COMME DES GARCONS

cap hoodie white shirt- Juun ] @5id

Ammy short: Comme des Garcons SHIRT @ Sid
shoes: Forfex @ Life

Studed waist bag: Life

2nd model

Cap- Life

Horse printed tshirt- Life

khaki pants- Sid WOOD WOOD
Wooden watch- WEWQOQOD @ Life
White bootie- Sid KRISVANASSCH
peace beaded neckless- Mayka by Soraya
White bootie- 5id

3rd Female model

moonstar earrings & Ring - Dilo’s Accessories
gray sequinned top- Shivadiva Munich @ Basics
Scull gray jeans- Philip Plein @ Basics

Black Skull shoes- Slexander McQueen @ 3640

4th model
MoaonStar neckless- @ Dilo’s Accessories

' White angel wing shoes- Adidas Originals by Jeremy
Scott @ Life

5th model

Orange sleeved Shirt- Gitman Bros Vintage @ Life
Tshirt- Life

Chained Neckless- UNDER COVER

Pants- WOOD WOOD

Orange shoes- Adidas Originals by Jeremy Scott @ Life

model no. 6

Shirt- Comme des Garcons SHIRT @ Sid
Pants- Sid NEIL BARRETT

Black Boot- Sid KRISVANASSCHE
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Golden lamp- Philipe Starck

Fernale model

one Vintage @ Tifa boutique

Black tshirt- Baily 44 @ Tifa boutique
Metallic leather pants- Nicole Miller @ Tifa
boutique

Golden wooden Bangles @ 3640

Golden Studed Hoops @ 3640

Ring- Dilo’s accesories

Shoes- Gianfranco Lorenzo

Male model behind the lamp
Black cap- life
Black squinnes skull Tshirt- YEAR ZERO @ Life

Male model with gun

Coat- Sid NEIL BARRETT

Beaj with orange skulled scarf- Mcqueen @3640
Skull shoes- Mcqueen @ 3640

Male model above

Green Cardigan - Ambre Baboze Tifa boutige
Tshirt- Billionaire Boys Club @ Life

Neon Sunglasses- Matthew Williamson for Linda
Farrrow @ Life

Watch- WEWOOD @ Life

Leather bag- Neill Barrett @ Sid

Bordo leather Boots- Cole Haan

. Male model below

Black hoodie-5id THOM KROM
Khakis pants- 5id WOOD WOOD
Golden braclete- Sid GORAN KLIN
White boots- Sid KRISVANASSCHE






5 EVERYDAY TIPS

1.Install low-flow faucet aerators and water-
saving shower heads.

2.Use dimmer/switches wherever possible to
avoid excess wattage consumption.

3.Replace incandescent light bulbs with ener-
gy efficient CFL bulbs and halogen spotlights
with longer lasting and more efficient LED

spotlights.

4.Place lamps so that the light is reflected off
two walls, for example in the corner of a room.

5.Some synthetic fabrics are also potentially
harmful to your health, so using natural fabric
is better for you and the environment.

6.Traditional furniture uses a lot of highly toxic
chemicals in the glues that go into the produc-
tion of the furniture. Look for the Greenguard

label when you're buying furniture.
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REVIEWS- Advertising

Developing Media for Social Good

When our friend Muna Abu Su-
layman told us that a Government
Minister needed help developing a
media campaign, we immediately
thought of the endless Govern-
ment commercials we had seen!
Boring! Traditional! Repetitive! In
fact, many were completely out of
touch with reality and a sad waste
of money. I told her we weren't
interested. Then she said it was for
the Minister of Labor.

That changed everything. We
met His Excellency and were de-
lighted to hear his ambitious plan
to significantly reduce unemploy-
ment. We were hooked. His Ex-
cellency had a clear and realistic
role for media. Now you may
think that a clear objective to a
media campaign is a basic start-
ing point, but you haven’t worked
with Government entities. Un-
fortunately, many Officials either:
a) don’t have a clear objective for
what media is supposed to do for
them; b) have many conflicting

Writing this article:

Hatim Bawazir
Elixir, Marketing Strategy & Implementa-
tion Consultant

Ibraheem Abbas
Chief Creative Officer, Co-Founder
Visualizit

Ayman Jamal
Managing Partner, Co-Founder Visualizit

Kaswara S. Alkhatib
Creative Chairman Full Stop
President Made in Saudi films

Samer Bahsas
Client servicing Director

Kamel Alzahery
Creative Director

Haitham | Khoja
Managing Partner

Quantum Ideas Company

Eng. Hani Ibrahim Khoja

objectives; or c) have objec-
tives that change based on their
mood. The Minister of Labor
was a breath of fresh air. He
wanted to use media to kill the
destructive stereotypes, which
were causing hundreds of thou-
sands of Saudis to choose unem-
ployment rather than make an
honest living. Therefore the first
step of an effective media cam-
paign was completed: ensure
the objective is crystal clear.

The second step was to gather
extensive data from research
conducted with unemployed
youth. We were worried that
the Minister would pressure
us into rushing this important
stage. Many we worked with
previously would sacrifice this
important step to save costs and
time. But the Minister’s FMCG
(fast moving consumer goods)
background in fact pushed us to
go deeper in our research under-
standing and uncover the core

mindsets causing unemployment.
We discovered through hundreds
of 1on1 interviews, focus groups,
and Facebook discussions, 3 main
destructive mindsets:

CURRENT MINDSETS WE WANT
TO CHANGE

1.Companies, that believe Saudi
workers are lazy, unreliable, and
unproductive, which has led them
to proactively seek expat labor,
while ignoring locals.

2.Unemployed members of soci-
ety whom believe that there is no
hope in starting at the bottom and
working oneself up the corporate
ladder through hard work and

constant learning.

3.Society at large, and the belief
that certain jobs are ‘beneath’
Saudis.
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Head of Marketing & Communications
King Abdullah Economic City
Managing Partner & Co Founder

Elixir Business Consultancy

Creating Sustainable Value

Board Member & Educ Director
Minaret Business Organization
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The third step was translating
such insights into a media cam-
paign, which would shatter these
negative mindsets. The Minister
requested we maximize the cred-
ibility of the campaign, “Keep it
real,” he said. So we put together
a very specific creative brief with:
a) the campaign objective; b) cur-
rent mindset; ¢) desired mindset;
d) how to change current to de-
sired mindset; e) timings; f) bud-
get; and, g) team members, their
roles, and responsibilities.

On the fourth step we locked
ourselves in a room, made sure we
had an endless supply of Red Bull
and pizza, and watched the cre-
ative sparks fly.

The result was 9 storyboards: 3
for each negative mindset. They
were strong. We were all confi-
dent they would make an impact
on our society. But too many times
on previous campaigns we had
reached this final stage and the
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decision maker would change
the objective and/or the budget.
Not this time. The Minister made
a timely decision, approved the
campaign and they were created
and produced over the summer,
then launched during Ramadan
2011. All within 2 months and
what we call the “60 day train.”

The response has been out-
standing thus far. But it is very
early to tell if it has made the
desired impact. Another pitfall
that decision makers unfortu-
nately make in both the public
and private sectors, is to spend
generously in producing the
campaign, but to become stingy
when it comes time for media

spending.

So why are we sharing this sto-
ry? Because we need your help!
We need you to visit www.Taw-
teen.mol.gov.sa and give us your
feedback. We need you to sug-
gest success stories of people

wuily Coad

0$alaiyans g i
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climbing up the corporate ladder
through hard work, discipline, and
a continuous desire to improve.
We need you to spread the word.
And lastly, we need your ideas on
what to do next.
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Graffiti art takes on a new social
contract across the globe. Travel-
ing to the warzones, slums, and
favelas around the world, winner
of the 2011 Ted Prize, French
guerilla artist, R, shoots portraits
with his 28mm lens, revealing the
unguarded and real face of those
who would otherwise go unseen.
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These images, are then blown-up
and pasted on urban surfaces,
bridges, buildings, trains, in effort
to confront and engage audiences
where they least expect it.

8 1

Traveling to the conflict zones of
Palestine, coined Face to Face, Is-
raelis and Palestinians were asked
to make a face that would express
their commitment to a solution.
These “house sized” posters,
which depicted lawyers, doctors,
farmers and laborers from all
walks of life, were then pasted
on both sides of the separation
barrier between Israel and the
Occupied Territories.
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Using art to turn the world
inside out, JR has ventured into
areas with no trace of a gallery
or conception of an art exhibi-
tion. “When you go in these
developing societies, women are
the pillars of the society, but men
are still holding the street. So we
aspired to make a project where
men pay tribute to women called
women are heroes...which took
me around the world.”
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To hear the inspirational adven-
ture, check out www.ted.com,
and search for 2011 Ted Prize
winner, and check out
www.insideoutproject.net
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Simon Fearmhamm, a solid look-
INg citizen with blacksmith's fore-
arms and given 1o in stout boots.

His two colleagues, the even more
substantial and fearsome  100k-
iNng Mark Tyler, who looks born to
wield a mediaeval broadsword,
and Colin Heggs are rare people.

Together they produce one of the
very few surviving makers of some
of man's oldest technology, the
edged weapon.
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The Raven Armoury is the UK’s
preeminent sword-maker, produce
edged weapons of supreme quality
and artistry, all entirely by hand.

Such are the levels of skills that
irreplaceable historical swords (for
example that of Shah Jehan of Taj
‘Mabhal repute) are entrusted to their
care for cleaning and restoration.
They have also worked with the
Royal Armouries, National Museum
of Arms and Armour.

Knights, potentates and war-
riors through history have valued
their swords highly, even after the
development of ballistic weapons.
Their symbolic value as weapons
lives on as ceremonial swords in
military communities everywhere,
as symbols of justice and power and
on flags and coats of arms. Ceremo-
nial swords may only be used for
ceremonies, but Fearnhamm is very
committed to the idea that nothing
leaves his workshop that is not of
fighting standard and “with an edge
that you can shave with.”

Handling with great care a sam-
ple of one of the dozen or so glo-
rious and silver mounted swords
he recently made for the Jordanian
Royal Guard, he is absolutely right.
Fearnhamm normally makes swords
and knives — and even battle-axes
— to individual order. He typically
defines mass production as, “more
than one.”

Nothing leaves his
‘workshop that is not of
fighting standard and
“with an edge that you

can shave with.”




Their workshop — in essence a couple of rustic
outhouses in the yard of an disused farm — con-
firm both the simplicity of the technology and the
need for tremendous skill in the production of the
armoury’s blades. Dominating the main workshop
is the forge and anvil. There are almost no power
tools at all — a simple pillar drill and a hand held
grinder comprise almost the entire inventory.

“That's it,” said Fearnhamm pointing at the rude
facilities. “Just add hands.” The hands and eyes of
the trio are the truly valuable precision tools that
produce their swords and knives. Occasionally
the workshop is asked to produce a museum copy
of a piece. In one of their display cabinets stands
a mighty broadsword that is pockmarked and
stained from lying for centuries underground. It is
in reality an exact replica, aged and marked like
the original right down to the rust. “We restored
and effectively rebuilt a helm (the steel headgear
of a knight) once — the client couldn’t see what
was original and what we had done,” Fearnhamm
smiled.

The mention of Damascus steel, the folded
and forged steel of legend yet very real even today,
prompted a thought. The legend says that Rich-
ard the Lion-Heart bragged to Saladin about the
strength and power of his broadsword compared
with the less substantial Arab scimitar.

Saladin tossed a silk handkerchief into the air.
“But can it do this?” With a slash of his scimitar
he sliced the silk in two. Would it really be pos-
sible for an Arab scimitar to slice through a silken
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kerchief thrown into the air? Fearn-
hamm thought for a moment. “If the
silk were not very fine, then yes, I
think it would.” There may well be
some truth in the legend of Saladin’s
sword after all.

Pick up one of Simon Fearnhamm'’s
scimitars, run your eye along the line
of light kissing the blade, feel the
prick of the edge and you instinc-
tively know the truth of the legend of
Saladin.

See more at:
www.raven-armoury.co.uk
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precision tools that produce
’ their swords and knives.”
said Feamhamm
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By: Mariam Polding

Perhaps one of the most iconic caricatures for
the liberation of Palestine is Hanthala, created by

one of the most prominent cartoonists in the Arab

world, Naji al-Ali.




Incredibly bold, and sprinkled with
poignant sarcasm, al-Alis cartoons
were drawn from his experience as a
Palestinian refugee since childhood and
reflected his political stance, which was
often critical of Arab regimes. But what
is it about the success of a caricature
that is able to send a message of clarity
and humor, where words too often fail?
Caricatures peel back the many layers
of rhetoric and untruths revealing a
vulnerable core we are often too scared
to face. According to Naji al-Ali “In my
opinion, caricatures preach hope, revo-
lution and the birth of a new person.”
And so, Hanthala was born.

Al-Ali on Hanthala...

Hanthala is not a fat spoilt comfortable
child, he is bare footed like the other bare
feet from the refugee camps. He is an icon
that protects me from wrong and disarray
and despite his looks he has a pure heart
with a conscience that smells like musk
and unbar and for his sake | am ready to
kill anyone who intends to harm him. His
hands are clasped behind his back as a
sign of rejection during a phase that this
region is undergoing with ‘solutions’ of-
fered by the US and ‘the system’. | made
the shape of his hands after the October
war when | smelt the scent of develop-
ments in Kissinger’s briefcase.

v up and

of nature

i oy
tered him

1 human ot

To learn more about the life and work of
Naji al-Ali, visit:

www.najialali.com
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BLACK COMEDY

in a Saudi Monopoly

The vast spacious desert of Saudi land
has become the mirage of its youth.
What might look bland and deserted is
actually given as gifts to the privileged
by the government.

The Saudi, lucky enough to own land
or a house in Saudi has achieved what
90% of Saudi’s couldn’t. This statistic is
the subject comically dissected in the
new movie, Monopoly.

The drama documentary has received
great admiration among Saudi youth,
even though the black comedy genre is
a new concept generated by the local
Saudi film industry and tailored for Sau-
di consumption. Monopoly, was created
by a group of daring young men, and is
directed by Bader al Hamood, with the
script idea presented by Abdulmajeed al
Kinani, and stars Mohammed Algahtani
and Faisal al Ghamdi.

by: clareeish
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Though Bader al Hamood has worked on
seven short films, various TV commercials,
won awards in Saudi film competitions, in ad-
dition to the 2008 Gulf Film Festival, it was
his latest film, Monoploy, that shot him to vi-
ral stardom. The film created a buzz around
it simply because it picks at a scab that most
Saudi youth are wounded by, housing.

On the verge of tears, the viewer is visci-
litates between sadness and optimism, while
the film swings you towards the dark depths
of the corrupt housing industry in Saudi Ara-
bia, and jerks you back to potential optimistic
and creative solutions to address the crisis.

Kudos to the team behind the documentary.
Their bravery for voicing their opinion against
the current housing crisis, and for their tech-
nical and cinematographic ability which they
exercised in doing so. Monopoly raises audi-
ence expectations for Saudi productions and
encourages other film directors, low budget
films and abstract ideas waiting for produc-
tion to follow suit.

s film has-t'eeelved is vast as seen
| medla sites. Bader Al Hamood
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Voice It Out

By Taha Kutbi
Graphics by Dhahi Al Ali




it might seem like an obvious state-
ment, but art and politics have always
gone hand-in-hand. As is the case with all
art, music is and always will be an accom-
modating catalyst to change (no matter
how idealist the statement may be).

And so long as politics is around, so
will there be the moral obligation of art
and its Diasporas of artists to counter the
balances. The events of the “Arab Spring”
have been traumatic for some, life alter-
ing for others and unforgettable for every-
one in between. Yet, despite the toll the
revolutions have taken on Tunisia, Egypt
and Syria among others, one blanket
theme was prevalent: renewal, improve-
ment and reinvention.

Once the protests in Tunisia began to
constitute into something more substan-
tial than outrage, the protestors turned
to their own cultural vocabulary. They
turned to words woven into the very
fabric of their collective experience as a
society. Words reaching back from their
collective communal memory: “Kifaya!”
(enough!).

Themes formed by literary giants like
Riyadh Al-Sinbati and performed by the
prime musical icons of the 20th Century
in the Middle East, the likes of Lebanese
artist Fairouz (The Neighbor to the Moon)
the late Egyptian icon Umm Kalthoum
(The Planet of the East) and have served as
a foundation from where protestors could
vent off their outrage. With songs like
reproach (‘Itab) by Fairouz, society tied
those themes to their own experiences
and ftrials in their own capacity.

As the rhythms began to set in, the
consoling sound of a voice as command-
ing as that of Umm Kalthoum or Fairouz
would ease the listener, simultaneously
asking questions of content vs. renewal
or reinforcing vs. reinventing. Thus form-
ing a membrane from which free-minded
ideas and attitudes could be reinvigorated
and derived.

¥
They tumed to ]
WOrds woven into
the very fabric
of their collective
experience as a
society.
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colective com-
munal memory
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The times since the mid-forties
were trying for many of the countries
now entrenched in revolution, as the
link between the people and the poli-
ticians grew ever fainter, frustration
with the political status quo became
more and more contagious, so too did
the daring of Tunisians, Egyptians, Lib-
yans among countless others.

Once again, the people turned to
their communal vocabulary, and new
faces began to emerge. Contempo-
raries like Lebanese New-Arabic-Pop
artists Zeid Hamdan and the wings,
Maryam Saleh an Egyptian artist
produced by Hamdan and the Alter-
native-New Age Lebanese band The
Scrambled Eggs.

In songs like “Hkini (Ft. The Wings)”
and “2 Balls Blues” a listener can find
the same smooth, savvy sample of ef-
fortlessly relentless sound. Though
Umm Kalthoum and Fairouz’s genre
might not fit under the same heading
as The Wings or The Scrambled Eggs,
there still is a whiff, a faint trace of
influence left behind from the past’s
icons. There, in that infinite body of
words, similes, sounds, rhythms and
trials lies the very spirit of the revo-
lutions’ core message: “grace and
dignity are as inalienable to us as
our names are.” Or as The Scrambled
Eggs nicely put it “Its only if you don’t
complain things will be the same.”

That very fabric where each one
of us constitutes a strand attached to
countless others, leading to an end-
less horizon of experiences, both past
and present. There lies a connection
so vivid and powerful, it has united
countless numbers under one banner:

My voice will not be silenced, and
no it can’t be bought, Fore I stand for
a truth good sir, and I'll tell you what |
want. And you've got to go!
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Pastry Boutique




By Taha Kutbi
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Enter the macaron: a delicious little morsel of a
drop cookie made primarily out of amona paste or
coconut, sugar, eggs and sometimes flour, With
tS crispy outer skin and moist inside, the possible
flavors and colors are bound only by one's imagi-
nation. Yet every macaron, | am told is like a fin-
gerprint, Nno two are identical, and appropriately,
no two pastry chefs are quite the same either,
each chef an artisan in their own right.

:



REVIEW

Saudi entrepreneur and pastry chef Mayada
Badr lends her take to the macaron (or “heav-
en in a bite” as she puts it) in her own unique,
savvy and a esthetically pleasing way. She is
the force behind the soon to open enterprise
“Pink Camel.” The unique name came about
by a game of random word play, and granted,
it isn’t exactly what one might think a bak-
ery’s name might sound like, but Pink Camel
is more than merely a simple bakery or cake
shop. It is a pastry boutique.

The essential concept behind Pink Camel
is that of simple decadence (even though my
description might sound like an oxymoron, it
is a really apt description). “We are a place
of indulgence whether it be with our colorful
and flavorful freshly baked French macarons,
or our unique “gourmet” home décor collec-

tions.” Pink Camel is all about inspired design,
aesthetic that is pleasing to the palate and the
eye and of course, incomparable quality. Pro-
viding an intelligent twist on every day things,
like tea sets or even jewelry. Mayada studied
design management at the Parsons School of
Art and Design in Paris and later went on to
study the art of pastry making at the renowned
culinary school Le Cordon Bleu in Paris.

Because of her strong foundations in design
and gastronomical preparation and presenta-
tion, Mayada is a hands-on entrepreneur. And
as such, has taken it upon her self to help “de-
velop Saudi taste buds in a fun way... There is
a boom in the [gastronomical] education pro-
cess, we want to add to the process of pastry
indulgence [and appreciation].”




Once you taste the macarons, it becomes
crystal clear, Pink Camel offers patrons with
something far more substantial than cookie
dough with some gaudy icing on it, but rather
a sophisticated, reasonably sweet dessert that
is thoughtfully conjured, skillfully constructed

and elegantly presented.

The flavors offered are more than an indica-
tion to the strength of the brand: creme brilée,
raspberry, cotton candy (their signature treat),
oreo cookie, nuttella spread, rose and lemon,
along with seasonally and regionally themed
flavors like date, halawa tahinia, Arabic coffee
with cardamom, ginger bread, Vimto and Qa-
mar Al-deen (the latter two are both popular
Ramadan drinks) just to mention a few. “Pas-

It is clear that Badr wants to offer more to
the patron than merely a box of delicious mac-
arons in a handsome little rectangular box, but
rather she wants to inspire, intrigue and com-
pel us all to be a little bit more adventurous,
and have some fun on the way.

The Pink Camel pastry boutique and concept
store is opening its doors to patrons in Octo-
ber 2011 in Jeddah, K.S.A.

If you would like to get a taste of what Pink
Camel has to offer, you can try their “Candied
Apple” apple pie at the 1600 steak restaurant
here in Jeddah (with whom they have a col-
laboration) or place your orders via email to:

tries can be born here,” Badr said. I think it order@pink-camel.com
might surprise some to find out just how great

local pastries, made by local businesses can ) )
genuinely be, given the talent and creative To find out more about Pink Camel, check out

their facebook page, twitter page or website.

wealth Jeddah has at the moment.
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OMING SOON

Massiya Jeddah Catering Co. Ltd.
Al Wateen Administrative Center, Al Rawdah St. The East side of Al Rawdah Start Center
Phone: +966 2 2614665 Fax: +966 2 2614783 Email: info@aftereight-sa.com
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D-Location: Musewm on the Seam
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Respect the Dead, Respect the Living Spread Tolerance
Through Art for All.

While the Israeli government approved a Jewish group's g FAN - T s fo
plan to build the Museum of Tolerance, over a centuries- 2 i e :
old Muslim graveyard in Jerusalem - showing little respect T SN N\ / ' i ;
for the dead - the Museum on the Seam, also in Jerusalem, : . e # A\ 7 ' /

spreads tolerance through art and inspires the living.

The Museum on the Seam, is one of the few art muse-
ums in Israel that attempts to aggressively convince Arab and
Muslim artists to show in its galleries. “When | approached
artists in the Muslim world in the past, the response was
disappointing,” said Raphie Etgar, the museum’s curator and
artistic director.

Despite many boycotts by Arab artists, the Museum on
the Seam succeeded in bringing in works from seven artists
of Middle Eastern origin for its current 28-artist exhibition,
West End. The participating Arab artists are: Ahmed Mater,
Saudi Arabia; Mounir Fatmi, Morocco, Moataz Nasr, Egypt;

Ahmed Mater, Saudi Arabia,” Including Evolution of Man”,2010. Courtesy of the artist

Sara Rahbar, Iran/USA ,” Rescue Me from who | Am and what | am
Becoming”,2011 Courtesy of the artist and Carbon, Dubai

Moataz Nasr, Egypt, “Towers of Love” ,2011. Courtesy of Galleria Countinua, San Gimignano/ Beijing Le Moulin.



f

James Clar, USA, Terminator Terrorist/Terrorist Terminator, 2011.
Courtesy of the artist and Farook Collection

i

Andrei Molodkin , Russia, Yes 2007.
Courtesy of the artist and Kashya Hilbrand Gailegy,-: ich
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Sara Rahbar, Iran; Adel Abidin, Irag; and, Leila Pazooki, Iran.
Moroccan artist Mounir Fatmi, who has shown in Israel twice
before, emphasizes that “Even if | have some Arab friends
who are artists (who) do not agree with me, | believe we
should not deprive the audience (of) our work because of
political postures from our countries.”

The museum, established in 1999, sits on the edge of
the ultra-Orthodox Jewish Mea Shearim quarter, opposite an
Arab neighborhood, Sheikh Jarrah, and is a non-governmen-
tal supported entity.

To support the non-profit museum, and check out some
inspiring artwork that will make you think and sometimes
cry, visit: www.mots.org.il

Christian Phillip Muller , Switzerland, Launch vehicles, 2008.
Courtesy of Galerie Christian nagel, Koln\Berlin\ Antwerpen
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D-Book: Design Anarchy
There is a constant assault on our

senses — and there is NO escape. Just in

case you had forgotten or weren't aware

— Design Anarchy missile launches this
point back home! i

Undeniably, “too much of everything”
is the thesis behind Design Anarchy. Too
much TV, too much consumerism, com-
mercialism, too much visual nonsense
camouflaged with appealing sound bites,
too much obesity, too much stupidity, too
much consumption, too much ignorance,
too much too much too much!

Design Anarchy is brought to you by
the creators of the hugely successful mag-
azine, Adbusters. You know the spirit of
a magazine with a slogan like “advertis-
ing is the disease that knows no bounds.”
With mostly shocking visuals and contre-
versial topics the magazine has amassed
a following with a diligent team holding
strong to their manifesto “We are a global
network of culture jammers and creative’s
working to change the way information
flows, the way corporations wield power,

and the way mean-
ing is produced in

our society.”

Design Anarchy de-
constructs the pretty
little cherry on top
cupcakes of informa-
tion we are spoon

' fed daily, to reveal

a not so appetiz-
ing and somewhat
expiry dated core.
Strong and graphic
images will reveal
the truth, open your
eyes and disgust
your soul. This book
is not for the faint
hearted!

To check out the
magazine and order .

-_pP book, visit:

www.adbusters.org/magazine

D-Website: Fluorescent Monkey

FLUORESCENT

M on kEg

Are you facing a problem in your daily life
that you wish could be solved with the click of
a button, or possibly the click of a few buttons?
Well, meet “Fluorescent Monkey,” the newest
firm in web and mobile application develop-
ment. “Fluorescent Monkey,” launched only six
months ago, is made up of a group of five young
university graduates, who aim at developing ap-
plications for the web and mobile in order to fa-
cilitate people’s lives in Saudi Arabia and across
the region. Their ideas come out of the basic
needs of the market, and after a vast amount of
research and discussion, the idea turned into a
“virtual” reality.

The firm caters to all types of people, wheth-
er male, female, young, old, tech-savvy or
old school. Although the products are initially

By Diala Demashkieh

aimed at the Middle East, a marketing campaign
is set to be launched in the United States, as well
as in Europe, in order to broaden the company’s
clientele. Ramzi S. Samara and Hassan Wafai,
who are both partners, agreed that they did not
place any limitations on what type of clients
they would serve. “We receive anyone who has
an idea and wishes to expose it.”

Although the clients and users of these ap-
plications have to be somewhat familiar with
the Internet and mobile device, Samara believes
that “in today’s era, our generation is very quick
at learning how to use a website or other form
of technology.”

“Fluorescent Monkey” is not the first of its
kind; there exist many other web and mobile




D-Movie: Women Without Men 2 Y i i
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Acclaimed photographer Shirin Neshat makes her directo-
rial debut Women Without Men reflects on the pivotal mo-
ment in history that directly led to the Islamic revolution and
the Iran we know today. An adaptation of Shahrnush Parsi-
pur’s magical realist novel, Iranian artist, Shirin Neshat’s, first
feature length film. The story chronicles the intertwining lives
of four Iranian women during the summer of 1953; a cataclys-
mic moment in Iranian history when an American led, British
backed coup d’état brought down the democratically elected
Prime Minister, Mohammad Mossadegh, and reinstalled the
Shah to power.

‘A Word from the director: “Women Without Men captures

: noment in the summer 1953, when the hopes of

rushed by foreign powers in a tragic blow that

of 1979. Thirty years later, as

) ) e streets.

: are reminded, once

again, that this struggle is alive and well. | can only hope that

Women Without Men, will make a small contribution to the

vast narrative of Iran’s contemporary history, in reminding us

of the voice of a nation that was silenced in 1953 by powers
both internal and external and that has risen again.”

To watch the film, visit:
www.womenwitheutmenfilm.com

application developers, but what makes this Saudi society has seen a boom in the technol-
company stand out is its uniqueness and origi- ogy industry, but not all of their problems have
nality. This is quite obvious just from the name been solved, which is what this firm aims to do,”
of the company. Also, they manufacture good says Samara.

quality products at competitive prices. Not

only will you be satisfied with your product, If you would like to learn more about “Fluo-
but you will save quite a bit of money too if rescent Monkey’s” ideas and future products,
you assign these young men to make your you can visit their website at www.fluorescent-
idea a reality. The process is quite simple, and monkey.com or their Facebook page. Also, if
in fact in a society that likes to spend a great you are an interested client, you can contact
amount of time perfecting their products, this any one of the partners by locating their details
firm manages to do everything up to par in on their website.

a reasonably short time frame. Way to keep
your customers happy!

“The ‘app’ industry is a highly competi-
tive industry; it is more of a race of whoever
gets there first,” Samara stated. In recent years,
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D-Tube: Not Amusing idus o
(the temporary pointer to an everlasting alternative)
By Serene Feteih

Why not amusing?

Over the years numerous efforts have been made to influ-
ence decision making and alter behavior be it for negative
or positive outcomes. Comedy has always been highly ef-
fective in making children enjoy learning more, but people
tend to grow up in a world where they are “de-childrenized”
through an unjust system of social living. This unjust system
declares creativity unfit for growth, thereby systematically
also disabling gifted individuals from reaching the proper soil
in which to grow their creativity.
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Not amusing is not targeted toward a broader audience,
the message is far from the corporate creativity rubbish that
has been written. The goal of not amusing is to establish an
awareness that serves as a platform for new action against
the corporate empire and its army of puppets and puppeteers
who as they say in Arabic ( guaio oa% 4 l5ite).

In essence one of the main goals of the show is for the
people to not need the show and to convince people that a
problem exists and they must accept that they have to fix it.
Viewers should decide, with their full mental capacity, to turn
away from reactionary emotional movements and take the
necessary steps to be part of the solution instead of being part
of an ever growing problematic and failing system.

There will come a time when the show on YouTube will
end, but the shows life cycle will continue and become an
underlying tone for social behavior. The behavior would be
to distance people away from the media bombardment in or-
der to enable them to revaluate the system and their roles in
it, with the hope that they will buy into the proposal given to
them in the end.

Writers: Ameen Roayan (@ameen_r), Yaser Baker (@yaserbakr),
Husam Al-Sayed (@husam_filmhead)

Host : 2D/3D Graphics: Ameen Roayan
(www.ameenroayan.com)

Cinematographer - Director: Husam Al-Sayed
(www.film-head.com)

YouTube Page: http:/www.youtube.com/mutasleya

Facebook Page: hitps://www.facebook.com/mutasleya
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D-Sound: Jeddah's Own Wasted Land

Stirring The Supple Highlands
By Taha Kutbi

As far as modern musical driving forces go,
Rock -with all of it's many sub genres like new age,
indie, and metal - has been a major reinventing
agent in the human/musical experience. Through
the rebellion of it's inherent youth (and by youth
| mean that of spirit) and collective messages -of
change, questioning, searching, finding, freedom
and some times revolt- we find that its impact on
the masses was that of enrichment. Though some
environments have been kinder to musical experi-
mentation than others, one thing remains certain:
rock lends each one of us a sound track to life.

Since 2005 when Jeddah based Saudi melodic
metal outfit “Wasted Land” officially came to be-
ing by founders Ayman Al-Ghamdi, Emad Mu-
jalad and Sultan Al-Ghamdi (after 6 years of sim-
ply riffing and jamming for the sake of secluded
expression), and later joined by Tameem Hilmi,
the Jeddah rock scene has witnessed the arrival of
honest, true-to-claim music. It was the last thing
the main stream expected to come out of Jeddah.
As such, the band has faced some resistance, and
has had to deal with some guff as a result of being
true to what they do.

Their tunes are hard and consistently melodious
-after all, this is a metal band- but for some reason,
the band was locally stereotyped and labeled as

TT /7 ’

“We ({OH [ S("H({ any being a cry to satanic brain washing. When asked
‘ about the source of their lyrical material, Ayman
messages f/”'OHg'/? our Al-Ghamdi replied, “the themes in our music are
ST - 5 mainly derived from Irish and Scottish folk songs
/}-"?'3(".5', we ra f/l(’f' (1’0 1 about wars and mythology, but some of our songs
§ . are about personal struggle.” [hmm... personal
f/?-i‘OHg’/? our actions. struggle. Remind you of anyone? Perhaps every
. ' - musician to ever pick up an instrument?] The lyr-
We are OEH’SC’/U@S. Some ics are by fellow vocalist Ahmed Shawli of “Griev-
- ing Age,” thus showcasing the essentially collec-

Q/l(lé‘ are ./*a{'/?.f’}"é’, we tive relationship between all musicians.
are (f/! .”E’S/)OHS![)/E’ When separately asked about some key words
. . that depict the group, both Hilmi and Al-Ghamdi
f’f??p/O'}"f’@S' (H?(/ /ﬂﬁ‘”/}" touched upon nearly the same points: relieving
) o - tension; breaking the mold; trying to forge some-
f?!(’/ﬂ_/')(’l’b'. We are yolul. thing new, but what resonated most of all was the
: message they wanted to get across to critics of

their music.

AP A
B0 GLAS S/ g

. [f
1

-




}cwn |95 | PRODUGT

D-Product: Styleislam
Street Style & Multimedia for young people with an attitude

yle)slam®

Who says piety and edgy
can’t be the new trendset-
ting cool. With a touch of
the Orient, Styleislam® is
all about street-style modern
lifestyle products and casual
wear. Clothes, cool media
products, and with an array
of accessories donning fun

sketches, and deep slogans
and motifs, Styleislam® is
just the thing for the young
Islamic community.




Styleislam® communicates Is-
lam in a language young people
can understand, without sacri-
ficing deep religious principles
and values in the process.

Styleislam®wants to spread
the message with YOU! If you
are interested in Styleislam®
franchise opportunities, send
email enquiries to:
arabia@styleislam.com
Wi Styleislam.arabia

Shop online at
www, styleislam.com
or visit one of their retail outlets

MATTER OF HEART i

Arabia@styleislam.com 048611016 : & (olilage Jalla - dalaliy) 5 9all Aaaall ¢ guuadyll aGS
Riyadh@styleislam.com 014508042 : (ZaA o= - 5 Todaodlacddl g hludl) : pabls i
Jeddah@styleislam.com 022150166 : & (1aulgall — Jga geuyy) daa




Rami Bakhsh

Mobile: +966 505403431
Email: rami_ob@hotmail.com
www.facebook.com/rami_pho-
tography

Serene Feteih
Mobile: +966 564444324

Email: serene.feteih@gmail.com

Safi Jamalallail
Mobile: +966 544255652
Email: safi.j82@gmail.com

Nabila Abbas
Mobile: +966 506545286
Email: image@emirates.net.sa

Samia Studio

Phone: +966 2 631843
Mobile: +966 555643238
Fax: +966 2 6646858
bjamjoom_group@yahoo.com

Mohamed Belhaj

Mobile: +966 553056714
belhaj.mohamed@gmail.com
www.mohamedbelhaj.com

Fahad Ayyad
Mobile: +966 558333339
Email: info@fahadayyad.com

Website: www.fahadayyad.com

Dhai Al Ali

Mobile: +966 555555855
Email: dhahi@dhahi.com
Website: www.dhahi.com

Mokhtar Chahine

Mobile: +966 504634933
info@mokhtarchahine.com
www.mokhtarchahine.com

Yazeed Bin Suwaidan
Mobile: +966 569000065
Email: yazeed@ljpro.net

Sana A. Harasani

Mobile: +966 505689799
sanab66.photo@gmail.com
www.sana66-photo.com

FOKS CREATIVE HOUSE
Tell: +966 2 6063252 Ext 101
Fax: +966 2 6067292 Ext 108
Mobile: +966 508483859
Website: www.foksch.com

Salma Enani

Mobile: +4 7970651273 (UK)
Mobile: +966 504386004
Email: salmaenani@gmail.com

Abdullah Saleh
Mobile: +966 562518571
Email: viptbi007 @ hotmail.com

Marwah Al-Mugait
marwah.almugait@gmail.com

Bader Al-Asmari
Mobile: +966 509544359
Email: m.c.5@hotmail.com

Ala’a Yosef

(Food Photographer)

Mobile: 0542491400
al2.foodphotographer@gmail.com

Ma’an Bajunaid

Maobile: +966 506610969
Email: m3n@m3nv.com
Website: www.m3nv.com

Alaa Hariri

Phone: +966 3 8981215
Maobile: +966 555800101

Fax: +966 3 8961215
Website: www.alaahariri.com

Hisham Malaika
Mobile: +966 505685974
hisham.malaika@diyar.com

Tarek A. Alnaamani

Tell: +966 2 6823580
Fax: +966 2 6831948
Mobile: +966 54000362
tnaamani@deseleven.com

63partners

Tell: +966 2 6681337

Fax: +966 2 6681337

Email: 63partners@gmail.com
Website: www.63partners.com

Majed Fakhry Architects
Mobile: +966 565105151
Phone: +966 02 2632374
Fax: +966 02 2632374
majed.fakhry@gmail.com

DESIGNER

A.D Designer

Phone: +966 1 2883888
Fax: +966 1 4655538
Mobile: +966 562883888
info@addesigner.com.sa
www.addesigner.com.sa

co.oof professionals

Art of Professionals *

Rabah Hussein

Tell: +966 2 2907581

Fax: +966 2 2611333
Mobile: +966 554666668
safi@artofprofessionals.com
www. artofprofessionals.com

Wadee Al-Amri
Mobile: +966 543999952
Email: wade.k@hotmail.com

j_\)l_ﬂ i"%._l
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Ghassan Bukhari

Mob: +966 558871111

Direct: +966 2 606 8817 (18)

Fax: +966 2 606 8819

Email: gbukhari@sharpedge.com.sa
Web: www. sharpedge.com.sa

THE
DESIGNER'S
NETWORK

Hala Zaini
Mobile: +966 569485844
Email: hala.zaini@gmail.com

HATOON STUDHO

Hatoon Bahmaishan
Mobile: +966 505645563
Email: b.hatoon@gmail.com
www.webng.com/hatoonb

Maha Hajjar
Mobile: +966 554334467
Email: maha_h88@hotmail.com

Ibtisam Abulnaja
Mobile: +966 561242398
Email: e.abulnaja@hotmail.com

Muna Hillal
Mobile: +966 556219649
Email: muna_hillal@yahoo.com

Lana Zahid
Mobile: +966 504441876
Email: lana_zahid@hotmail.com

Farah Al-Qawasmi

Phone: +966 2 6398184
Mobile: +966 543730983
Email: lindesign@hotmail.com

Mona Abu-Eid

Mobile: +966 505596956
www.msadesignsa.com
mza_designs@hotmail.com

Euro Design

Phone: +966 2 6629050

Fax: +966 2 6629037

Email: info@eurodesignksa.com
www.eurodesignksa.com

{BAROCCO

Barocco Design

Phone: +966 2 2616224
Mobile: +966 500838280
barocco.design@hotmail.com

Takween

Phone: +966 3 8406644
Mobile: +966 590008228

Fax: +966 3 8406655
amal.alzahrani@takween.com.sa
Website: www.takween.com.sa

P) DL’{.’ aetereess

Dee Interiors

Mobile: +966 504 689 953
dara.alsayyed@deeinteriors.com
www.deeinteriors.com



SHARP
EDGE

Mohammad Badran

Mob: +966 546332222

Direct: +966 2 606 8817 (18)

Fax: +966 2 606 8819

Email: mbadran@sharpedge.com.sa

info@sharpedge.com.sa
Web: www. sharpedge.com.sa

Amr Gabal

Mobile: +966 567235007
Email: amrart435@hotmail.com
www.amrgabal.com

Fadi Sabbah
Mobile: +966 508693579
Email: ztm11fadi@yahoo.com

Art.

...of professionals

Art of Professionals

Safi Al-Khadra

Tell: +966 2 2610111

Fax: +966 2 2611333
Mobile: +966 561155999
safi@artofprofessionals.com
www. artofprofessionals.com

Amar Alamdar
Mobile: +966 555808704
amaralamdar@hotmail.com

Sole Design Studio

Phone: +966 2 6648550
Mobile: +966 505613015
Jumanah.dhabban@gmail.com

Mona Jamjoom
Monajj222@yahoo.com

Bandar Al-Romaih
Mobile: +966 504595898
b.alromaih@hotmail.com

Samia Al-Dabbagh
Mobile: +966 503694311
samia.aldabbagh@gmail.com

Bandar Al-Sudiari
Mobile: +966 504633668
Email: ksabandy@yahoo.fr

Nawaf Nassar

Phone: +966 2 6635405
Mobile: +966 505667011
Email: jeddah3n@yahoo.com

Focal Design

Phone: +966 2 6986529
Fax: +966 2 6986407
sarab@thefocaldesign.com
www.thefocaldesign.com

Soha Binzagr

sohabinzagr@yahoo.com

Visionair Arabia

Lavish Living Design Office
Showroom & Design Office:
Tel: +966 2 6988591

Fax: +966 2 6988541
Mobile: +966 540423610

GRATTAROLA

Grattarola - italy

Fine Italian Furniture & Interior
Mobile: +966 504 30 60 64
Email: info@HQest.com.sa
www.grattarola.it

[FASHION

Lomar
Phone: +966 2 2631755
www.lomarthobe.com

Hatem Alakeel

Phone: +966 2 6932315
Mobile: +966 540576639
Email: info@urtoby.com
Website: www.urtoby.com

Y Trend

Phone: +966 2 2753934
Mobile: +966 506631963
Email: info@ytrend-abaya.com

Niyaah

Phone: +966 2 6695059

Fax: +966 2 6632074

Email: shinhejaila@niyaah.com
Website: www.niyaah.com

‘Swaf

Mobile: +966 503630917
info@swaf-collection.com
www.swaf-collection.com

Nawal Al Maimani

Tel: +966 2 6606502

Mobile: +966 505616035
info@nawal-almaimani.com

wwww.nawal-almaimani.com

Hana Samman

Tel: +966 2 2832288
Mobile: +966 505350958
hana@hanasamman.com
www.hanasamman.com

Maha Ghalayini
Moabile: +966 506661634
Email: mahato.gg@gmail.com

1 Love Hishma

Phone: +966 2 6658297

Email: info@ilovehishma.com
Website: www.ilovehishma.com

Muna Abulfaraj
Mobile: +966 505652018
muna.abulfaraj@gmail.com

Eman Joharjy
Mabile: +966 535687773
Email: Eman.joharjy@gmail.com

solra

Phone: +966 2 6915082
Mobile: +966 569710559
Email: sorta@ymail.com
www.sotraboutique.com

Dalia Darwish
Email: dolly81@gmail.com

Reem Alkanhal

Mobile: +966 562197622
Email: rk-designs@info.com
Website: www.rk-designs.com

Noa Couture
Email: noa.couture@info.com
Website: www.noacouture.com

momrolmwi
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Manar Al-Rawi

Phone: +966 2 6686781
Maobile: +966 569169923
manar_alrawi@hotmail.com

I
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Samah Khashoggi

Phone: +966 2 6919505
Mobile: +966 505311588
samahkhashoggi@gmail.com

Jungle Blue

Mobile: +966 505660175
Mobile: +966 533643841 shaim.
jungleblue@gmail.com
www.jungle-blue.com

Address: After Hera’a Avenue,
first right before

Al-Nahdi Pharmacy,

the tenth building on your right

Raheed

Tell: +966 2 6686595

Fax: +966 2 6611912
yasmin.a@raheedbride.com
www.raheedbride.com




ARTISTS

Abdullah Hammas
Mobile: +966 505696438
hammasart@hotmail.com

Bassem Al-Shargi

Mobile: +966 506877811
alshargi_art@hotmail.com
Website: www.alshargiart.com

Naeil Mulla
Mobile: +966 555599423
naielmulla@hotmail.com

Hisham Ahmad Binjabi
Mobile: +966 505608538
hisham.binjabi@gmail.com

Abdullah Idrees )
Mobile: +966 540901038
Email: art.idress@gmail.com

Samah Kamil
Mobile: +966 546707936
samah_kamil@yahoo.com

Thuria Haidar
Maobile: +966 555676267
Email: th-55555@hotmail.com

Pop Studio by Mazin Jeffery
Mobile: +966 560367998
Email: mazin@pop-studio.net
Website: www.pop-studio.net

Khaled Zahid
Mobile: 0555671855

\TERIOR

Wood and Stone Landscape

and Garden Design

Mobile: +966 503568828
woodandstonedesigns@gmail.com

ALy g cans
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EVENTS

Azhar Tashkandi
ww.azharcherryontop.weebly.com
azharcherryontop@gmail.com
Mobile: 055 869 9635

CYat s

GALLERIS

Athr Gallery

Phone: +966 2 284 5009
Fax: +966 2 2844913
Email: info@athrart.com
Website: www.athrart.com

Rochan Gallery

Phone: +966 2 6655630
Fax: +966 2 6635922
rochangrp@awalnet.net.sa

Rida Art Gallery

Phone: +966 2 6606780
Fax: +966 2 6637479
Email: riri1919@gmail.com

Core of Modemn Art

Phone: +966 2 6555438
Fax: +966 2 6555438 (115)
coreofmodernart@gmail.com

Al Alamia
Phone: +966 2 6635107
Fax: +966 2 6635201

PRINTING

v,V

Sarawart

Phone: +966 2 6837400
Fax: +966 2 6827976
www.sarawat.com

Refaat

Phone: +966 2 2272280
Fax: +966 2 2272289
www.refaatprinters.net

ALWAEL

PAPER SUPPLIER

P.O Box 4045 Jeddah .21491
Saudi Arabia

Jeddah:

+ 966 2 643 0036

+ 966 2 6441950

Riyadh:

+966 1473 3622
www.al-wael.com

PRODUCTION

InticHT

www.inlight.me/en
info@inlight.me

Hilal Harith
Mobile: +966 544410577
Email: 77@77-m.com

Website www.77-m.com

FILNM MAKERS

Hamzah Tarzan

Mobile: +966 541909395
hamzah.tarzan@hotmail.com
www.hamzahtarzn.com

Sara Ismail
www.be.net/saraismail
Email: saradismail@gmail.com

Ala‘a El-sayed
Mobile: +966 569683063
Website: www.alaaelsayed.tv

Husam Al-Sayed

Mobile: +966 569991818
husam.sayed@gmail.com

Anggi Makki
Mobile: +966 555646474
Email: anggimakki@gmail.com

W EB DESIGNER

Hilal Harith

Mobile: +966 544410577
Email: 77@77-m.com
Website www.77-m.com

GRAPHIC

Doo Media Agency

Phone: +966 4 4247557
Email: info@doo-media.com
Website: www.doo-media.com

Anwar Al-Arjawi
Mobile: +966 595006872
Email: alarjawi@gmail.com

Asaad Al-Ali _
Mobile: +966 557077551
Email: as3d.qi@hotmail.com

Faigah Turki
faigah.gdesigns@gmail.com

Aram Kabbani
Mobile: +966 506020633
kabbania@gmail.com

Mahmoud Akram
Mobile: +966 560094455
ma@mahmoudakaram.com

Nofal Al-Jefri
Mobile: +966 564829982
nofal-aljefri@hotmail.com

Wiaa Al-Attas
Mobile: +966 560052922
walaaal-attas@hotmail.com

Nada Nanah
Mobile: +966 598778182
Email: nadananah@gmail.com

Thuraia Battarji

Mobile: +966 505628002
kadiandramadi@hotmail.com
www.kadiandramadi.com



Abubakir Balfagih
Phone: +966 2 6501402
Fax: +966 2 6502308
abubakir@bnavcc.com
www.bnavce.com

Hala Zahid
Mobile: +966 505294890
hala.f.zahid@gmail.com

Ahmed Badrah
Mobile: +966 554653418
ahmedbadrah@gmail.com

Mahmoud Naseem
Mobile: +966 568880555
mahmoudnaseem@gmail.com

Samour Abulhamayel
Mobile: +966 555002377
samour.abulhamayel@gmail.com

Haneen Redwan
Mobile: +966 503622882
haneen.redwan@gmail.com

Fajr Al.Basri
fir@m3nv.com

Abdullah Kurdi
Mobile: +966 503695662
aikurdi@yahoo.com

Dalia Darwish

untitledstudio@gmail.com

Omran Isso

Maobile: +966 565227794
omran@omranstudio.com
www.omranstudio.com

EDesign

Tel: +966 2 6030111

Fax: + 966 2 6030222
Mobile: +966 560662765
info@edesign.com.sa
www.edesign.com.sa

Renad Nassier
Mobile: +966 501512762
renad_nassier@hotmail.com

Sultan Al-Sulami

Maobile: +966 599301000
Mobile: +966 560357529
stn_my@hotmail.com

Samar Mirza
Mobile: +966 505365481
sjmirzal @gmail.com

WeDesign

Esraa Fadaag

Mobile: +966 548111303
esraa_fadaag@hotmail.com

Fatemah Hamidaddin

Mobile: +966 595677561
fatemah.alhussein@gmail.com

Freelancem

Freelance Me *

Tell: +966 2 2637444

Fax: +966 2 2637457
Mobile: +966 542123488
creative@freelanceme.com
www.freelanceme.com

Canar
Mobile: +966 599799733

ahmed.canar@gmail.com
Website: www.canar.adv.com

3 Points

Phone: +966 2 6571499

Fax: +966 2 6571662

Website: www.3points-ad.com

Full Stop
Phone: +966 2 6900209

Fax: +966 2 6900207
Email: ksa@fullstop-ad.com
Website: www.fullstop-ad.com

To Be

Phone: +966 2 6057444
Fax: +966 2 6057700
Website: www.tobe-ad.com

NeoFlex

Tel: +966 2 6613686

Mobile: +966 550535255
Email: info@neoflexgroup.com
Website: www.neoflexgroup.com

PRI ORITY
O PTION

Priority Option

Tell: +966 2 6830123

Fax: +966 2 6626855

Email: info@priorityoption.com
Wehbsite: www.priorityoption.com

J EDDAH
Uiinks
Jeddah Links
Phone: +966 2 6976337
Fax: +966 2 6626855

Email: info@jeddahlinks.com
Website: jeddahlinks.com

etube

crm , digital marketing

Glue Tube

Phone: +966 2 657-7006
Fax: +966 2 657-5282
E-mail: info@gluetube.com
Website: www.gluetube.com

Universal Legends

Mobile: +966 535670533
Mobile: +966 564621614
Email: info@idrisstms.com
www.idrisstms.com

RED
IW

Red Brush Studio
Mobile: 0558608633
Email: redbrush.cc@gmail.com

Marketing & adv & gift ltems
+966558878727
+966501699998

ibrahim2005_55@hotmail.com

www.firstclassjeddah.com

THE
DESIGNER'S
NETWORK
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Colleges wlaals

King Abdul-Aziz University
University of Dammam — College of
Design

Dar Al Hekmah

Dar Al Uloom (Riyadh)

Effat

KAUST

CBA

British Council

Future Center

Wall Street institute School of English
AUD (Dubai)

AUC (Cairo)

VCU (Doha)

AUB (Beirut)

Gallerles o slea

Jeddah

Al Alamiya

Athar

Atelier Jeddah

Roshan Core of Modern Art
Riyadh

Art of Heritage

Hewar art gallery
Khobar

Acoustic Tea Lounge & Gallery
Angoud

Dubai

XVA

Art Space

The Empty Quarter
Ebdaa

Four Seasons Ramesh
Opera Art Connection
Cuadro

Traffic

Doha

Third Line

Wagif Art Center

Hotels aalus

The Westin

Hilton Jeddah (VIP & SPA)
Park Hyatt

Intercontinental Jeddah
Intercontinental Al khobar
Marriott Jeddah

Four seasons Riyadh & Cairo
Atlantis Dubai

Health Centers
Bouthaina

Dentalia Clinics

Gold Gym — Al Hamra Branch
Jole Dam Ladies Center (Khobar)
Kai Gym

La Perle Dental Spa

Spa lounge

Ultimate Power Gym

Laes il e
Banks « g

NCB —Tahlia Branch
Samba — Ladies Branch Malek road

Retall Stores e \es

Absent

Al Bader Opticals ( Jeddah — Riyadh —
Khobar )

Alwan

AD Design

Batal Design

Bridges

Bo Concept

Boteique Masgat (Oman)

Cities (Riyadh)

Dactylifera

DNA (Riyadh)

Edible Arrangementis

First Print (Riyadh)

Features art for photography (Riyadh)
International Mattrecss (Khobar)
Libra Boutique

Lospazio

Lomar ( Jeddah — Riyadh — Khobar )
MAS

Moda Car

Modecor (Khobar)

Nawal Al Maimani Boutique
Nour Asultan (Khobar)

NNV

Omar Azure

Open Sky (Khobar)

Style Islam (Madinah)

Sindi

Tsamem

Toby

THESHOP

The Wedding Shop

Jungle Blue

Jeddah 3N

Malls caf gual

Al- Andalus Mall

Basket of Cookies — Latifo

Al Rashid Mall (Khobar)

| Machine — Le Caffe — Glamour

Al Rashid Mega Mall (Madinah) — Latifo
Ana Special Mall

Al Mohra — Little Blossoms —

| love Hishma — FashFlare — Vaniti
Aziz Mall — Latifo

Basateen Mall

Noon — Paper Moon — Food Court
Centria mall (Riyadh) — Cities

Jarir mall (Khobar) — Champions
Jeddah mall — CCDK

Lu Chateau - Carrol Boys

Mall Of Arabia

Basket of Cookies — Café Larica
Othaim Mall (Riyadh) — Latifo
Panorama Mall (Riyadh) — Champions
Rad sea Mall

Champions — Crunchies — Café Larica
— Coffee Republic — Esquires Coffee —

Kalimah — Musalli Jewelery — Noon — Virgin

Mega Store- Styleislam

Roshana Mall

Crepe’ cafe — Garra Rufa — Virgin Mega
Store

Serafi Mall

Athr — Kai gym

Stars Avenue Mall

Argenterie — Bert’s — Crepe’ cafe —
Champions — Deera Café — Lovesac —
Pomellato

Coffee shops
& Restaurants
P.r.;U:.a a9 L-,.A;LL

Al-Andalusia

Black Rose

Blue Diamond

Casper and Gambini
Cappuccino

Campioni

Chai&Ba

Coffee Republic
Cilantro

Circle 22 ( Khobar )
Classical Cafe’ (Khobar )
Crunchy Square
Crusty

Cup Of Cake (Khobar)
Dunkin Donuts
Fratelli

Havana Cafe (Riyadh)
Helen’s

il Gusto

Juicy Burger

Lenotre

Mayrig

Tasty (Khobar)
Theatro

The coffee been & Tea leaf
Toasted

New York Cab Pizza
Pastel (Khobar)
Portafino

Pie Sweet Pie
Rossopomodoro
Salad boutique

Shake licious
Uromshe

Venue Cafe - V2
White
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