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Founder/Creative Director

Kholoud Attar

We would like to thank all of our supporters 

for this issue:

Abdulrahman Attar, Shahenaz Sabban, 

Naila Attar, Shahad Attar, Nadia Alzuhair, 

Talal Zhid, Suhair Gurashi, Maan Bajaid, 

Tamer Tayeb, Fajr Basri, Hala Harthy, 

Khoder Khoder and YOU..

    Saudi Society is ruled by Islamic 

law. We should all take a moment 

to realize the perfection of the Is-

lamic law system which is like a 

perfect Islamic geometric shape. 

The corruption, misuse and misin-

terpretation of this system lead to 

an unbalanced geometric shape. To 

achieve the dream of a Saudi Uto-

pia we should all work on balanc-

ing the anchor points of our Islamic 

system.

 

    Design magazine has taken ma-

jor steps to reform its anchors and 

represent itself in its true Saudi 

identity, using the creative words 

of the Arabic language. Design is 

now addressing National and Inter-

national creative minds, designers 

and artists in our own language. 

    Understanding that not all design 

terminology has Arabic translation. 

Therefore design magazine finds it 

a duty to establish such a dictionary 

and glossary for those terms, with 

deep faith in the “dhaad language”. 

This major shift from opening right 

to left is symbolic of who we truly 

are, and I celebrate this shift and 

hope all the readers will celebrate 

with us. 

    We look forward to hear your 

feedback on this issue and our de-

cision for change. 
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SAUTOPIA
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     Ever wondered what it would be like to 

live in a perfect place? It’s hard to imagine 

especially when perfection lies in opinion. 

When we go deeper into the search for per-

fection we find that it is one of the best moti-

vators and so much has been achieved to get 

a step closer to it.
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We also find that perfection is unattainable 

and is in constant development. Aristotle one 

of the greatest philosophers described per-

fection in three ways:   

1) That which is complete or having all the 

requisite parts

2) That which is so good that nothing of the 

kind could be better

3) That which has attained its purpose
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Breaking the geometric 
shape to show humility 
to the perfection God

18

     Significant artists and architects 

in  the golden age of Islam thought of 

breaking the geometric shape to show 

humility to the perfection of God.



    When one point begins to 
lean towards or overpower 
the other for any reason, the 
shape begins to lose its form, 
hindering its past glory.   

Doesn’t that ring a bell? 
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     If we think of our society 
as the Islamic shape with the 
pillars being the geometrical 
points of the Islamic pattern, 
with every point standing 
proud while supporting its 
neighbouring equivalent.



Photography

 Thank you for
your support
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    The brand designs greeting 

cards with an Arabic twist. An 

idea that has emerged recently, 

using Arabic sayings and quotes 

in the design to produce a card 

full of Arabic pop culture. A 

nice accessory to a gift for our 

happy occasions. 

ــه ناع �مُلـو�ضَ )�ضُ
)

ك�ضيد�

KASHIDA

كروت لغة �ل�ضاد

   Unique pieces of furniture 

designed in the form of Arabic 

calligraphy, these pieces are 

ultra distinctive with a purely 

arabesque signature. How 

the letters are shaped and 

the pronounced curvature 

is utilized into the design 

to become a practical and 

beautiful piece of furniture full 

of Arabic pride.  

CARDS 



TRENDSETTER(
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ثردز

THREADS
رز�ن �لعــزو نــي

REN منتجات

REN PRODUCTS

   A new line of limited edition 

artistic pieces designed for the 

modern, avant-garde lady. Each 

garment is made from exquisite 

fabrics and of modern easy to 

wear cuts. The idea behind 

this line is to allow women to 

express themselves by wearing 

these unique designs.

    We love REN’s approach to 

skin care, that products should be 

clean but still effective. The brands 

focuses not on watchwords like 

organic, but instead creating the 

best mix of nature and science, 

for products that perform without 

doing you harm. The result? 

Healthier, fitter, more beautiful 

skin for longer.
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تكري�س �لطاقة �لإيجابية

    W
e all have a dream of enjoy-

ing the privacy and luxury of our 

own home, but today’s houses 

are different, homes made up of 

one source: Energy. Our topic 

is about the green house, which 

was manufactured in «Fab Lab» 

in Barcelona, and designed by 

the Institu
te for Advanced Ar-

chitecture in Catalonia. 

Manipulating Positive Energy
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   Fab Lab is a creative idea that has 

gained global success, originating 

from the University of Massachusetts 

in the United States and has branches 

in more than a hundred cities spread 

over the world, with one of those 

branches being in our very own Jeddah 

at the Dallah headquarters. Fab Lab 

provides all the elements of a work-

shop with all the facilities and equip-

ment necessary to develop, fabricate 

and manufacture prototypes, products 

and inventions of artists, designers and 

anyone with a great idea and is pas-

sionate about making it materialize.   

  The house is supplied with smart home sys-
tems that monitor and control the temperature 
and energy use, resulting in increased efficien-
cy and reduced power consumption
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   All these services are provided as a 

beautiful token to the Saudi society, 

which ought to elevate itself by coming 

together and interacting each according 

to his ability, field and knowledge. It›s a 

gesture worth mentioning as it encour-

ages invention, development and innova-

tion leaving no space for copying...

   Fab Lab’s green house is oval shaped, 

made entirely of wood. With solar panel 

roofing, that generates three times the 

energy consumed by the house. The pur-

30

pose of the house dictated its design; 

the intention was to achieve long term 

self-reliance. The house is supplied with 

smart home systems that monitor and 

control the temperature and energy use, 

resulting in increased efficiency and re-

duced power consumption. Underneath 

the green house is a garden to grow food 

and incorporated in the ceiling design is 

a photosensitive film with the purpose 

of collecting rainwater to complete self-

sufficiency of the Green House.



The house is supplied with smart home 
systems that monitor and control the 
temperature and energy use

   This is one aspect to the pursuit 

of perfection, and perfection is an 

attribute of God, of course, God 

asks us to look around to real-

ize the greatness of perfection in 

his creations and is there a finer 

example than the universe and 

whenever we use the universes 

positives to serve and elevate 

mankind, this way we push the 

wheel of social development and 
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eve if it was only a 0.1 on the Richter 

scale. Allah will never change the con-

dition of a people until they change it 

themselves. And if we agree to all be 

responsible for the social duty to reach 

glory «it must begin with each and every 

one of us inevitably,» and then change 

may happen.



On a typical work day, which of these outfits would you 
most likely be seen wearing? 

 Which of these meals are you most likely to prepare? 

   Determining your home decorating style 

may not be as hard as you think. The trick 

is actually looking beyond your home decor 

and into your lifestyle. What you find may 

surprise you, whether your style leans toward 

country decorating, contemporary or another 

style of decorating altogether.

    Your clothes, car and - yes, even what you 

eat - can all be traced back to one thing: your 

Which of the following would you label your dream car? 

sense of style. We›ve compiled a few simple (and 

rather fun) questions to help you zero in on your 

decorative style. Just choose the answers that re-

late to you most, and then see below to find out 

which decorating style fits you best. While the 

answers are just for fun, you may discover a little 

more about yourself! 

E.A vehicle that 
helps you enjoy a 
weekend drive with 
the wind in your hair.

�أُ�ضُلوَبك �خَلا�س
Your Personal Style 
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D.A classic car 
that represents 
history and offers a 
sense of formality.

C.A mid-sized 
SUV that›s clev-
erly styled to suit 
both car lovers and 
sports enthusiasts.

B.A pickup truck 
that’s as stylish as it 
is functional.

A.A sleek sports 
car equipped with 
all the latest, flashy 
features - and it’s 
got to be trendy!

E.Finger sandwiches 
with no fuss, no mess.

D.Turkey with all 
the dressings - the 
perfect chance to 
use the formal din-
ing room.

C.A sampler plat-
ter - you enjoy taste 
testing a variety of 
foods.

B.Homemade 
dish that gives you 
a warm feeling.

A.A shrimp stir-
fry with a Cajun 
kick - you like to 
entertain with ex-
citing dishes.

E.A comfortable pair 
of khakis, a denim 
jacket and your signa-
ture leather sandals.

D.A formal dress 
or pant suit be-
cause you always 
dress for success.

C.A stylish outfit 
with a mix of patterns 
to represent your indi-
vidualistic style.

B.A pair of jeans 
to match a favourite 
comfy sweater.

A.Black dress 
pants or slacks with 
a bold striped but-
ton shirt.



Your dream house is: 

 If you could choose your favourite lighting fixture, what would it look like?

Now the results!

34

E.A natural style 
ceiling fixture that 
features material such 
as bamboo.

D.A grandiose 
chandelier that wel-
comes guests into 
the foyer.

C.A Tiffany-style 
art glass table lamp 
that showcases bril-
liant colours and a 
unique style.

B.You prefer the 
light from your win-
dow for that cosy 
ambiance.

A.A clean and 
crisp wall sconce.

E.A rustic log cabin 
surrounded by nature.

D.Only a spa-
cious modern-day 
castle will do.

C.A stylish condo 
in a hip metropoli-
tan neighbourhood.

B.A remodelled 
farm house with 
plenty of space for 
friends and family.

A.A stunning 
home with large 
windows and clean 
lines that overlooks 
water.

Mostly A’s: 
    You are a contem-
porary decorator. You 
favour sleek, stream-
lined designs and form 
that follows function. 
Your living room tends 
to have leather furni-
ture and your home 
decor often features 
metal and glass with 
minimalist details.

Mostly B’s: 
    You are a coun-
try decorator. Floral 
prints and comfy sofas 
with ruffled skirts may 
adorn your home. You 
enjoy heart-warming 
cosiness that you get 
from your fireplace. 
Unpretentious is your 
motto.

Mostly C’s: 
    You are an eclec-
tic decorator. You’re not 
afraid to mix up your 
home decor by crossing 
different periods and 
styles. Furniture with 
textured fabrics linked 
only by colour may be 
sprinkled throughout 
your home. You like 
home decor that repre-
sents your individualis-
tic side.

Mostly D’s: 
    You are known as 
the traditional deco-
rator. The moment 
guests step into your 
home they are imbued 
with a sense of history. 
Queen Anne style fur-
niture probably graces 
your dining room. For-
mal, symmetrical and 
graceful sums up your 
home decor.

Mostly E’s: 
    You are a casu-
al decorator. You live 
only by three words: 
relaxed, informal and 
comfortable. Neutral, 
earthy tones placate 
every room. You enjoy 
home decor that pays 
tribute to nature and 
textured fabrics.
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WEDDING REGISTRY
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Hair & Makeup

Photography

Stylist:   Sarah Basaad

  :Abayas
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Iman and Malawi Kids

   Ever wanted an abaya that’s complete-

ly unique, made using different materi-

als and design influence from all around 

the world, the unique touch comes from 

the idea that this abaya isn’t only a fash-

ion statement; it’s a good will statement 

too. Look good and feel good has never 

been so true. These Abayas are made by 

a philanthropist entrepreneur named Za-

rina and a group of friends. Zarina’s back-

ground helped form the idea of giving all 

revenue created by the Abayas to an or-

phanage in Malawi. 

�ضحكة �لطفولة

   Zarina has with the help of a few people, 

contributed to the building and betterment 

of this orphanage, in an area where basic 

necessities and things we take for granted 

are a daily struggle. Through these fash-

ionable creations Zarina has been able to 

provide basic health care, water wells and 

a mosque. The first step of supplying the 

basic needs of food and shelter has been 

arranged.  Her future plans include a clin-

ic, school, fish farm, bakery and a maze 

mill. The second step is a current work in 

progress, the benefits of this step is the or-

phanage begins to sustain itself, and gen-

erate revenue. 

To see the full collection please visit  www.blognomberfive.blogspot.com
iman.attar@hotmail.com.www.fatimacentre.org

Photography: Douha Kalthoum

    Zarina’s background helped 
form the idea of giving all revenue 
created by the Abayas to an or-
phanage in Malawi

Zarina and Iman Attar

A Child’s Smile

A
 b

it 
ab

ou
t |
 Fa

sh
io

n
43

   To make this possible or to take a step 

closer to achieving this noble goal, there 

are a few options; you could buy the styl-

ish feel good look good Abayas, you could 

sponsor a child, you could donate to the 

orphanage, you could volunteer in Ma-

lawi, there is another option I’d rather not 

mention but would probably be true for 

most and that’s going to the next page. 
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    Design Days Dubai, the Middle East’s first 

fair dedicated to collectible design objects, 

has entered the cultural scene of Dubai, by 

defining a strong platform for emerging and 

established designers, in its first edition that 

recorded a turnout of 8,500 high-end visitors.

Design Selections
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    From the 18th to 21st March, 

Design Days Dubai offered de-

signers, visitors, and students the 

opportunity to interact and learn 

from some of the most respective 

names in the field. The exclusive 

showcase of rare and unique ob-

jects and furniture, from 22 of 

the world’s top-tier galleries, are 

served as an inspiration for design 

enthusiasts and an unprecedented 

experience for every visitor offer-

ing a glimpse of contemporary 

trends and the design industry’s 

growth potential.

   DDD’s director Cyril Zammit 

organized and executed the fair 

in the space of just eight months, 

strategically starting it a few days 

ahead of Art Dubai, when many 

of the local collectors were al-

ready starting to scout for new 

works.Cyril Zammit, Fair Direc-

tor, said: “Dubai is established as 

the regional centre for contem-

porary art, and is a city known 

for its innovative approach to 

CONE CHAIR. designer jaehyo lee. by croft

CASTOR. designer xylos. by diane de polignac 

DOMESTIC JEWELS. designer kiki van eijk. by secondome

PHANTOM TABLE. designer graft. by stilwerk
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architecture: now is the perfect time to 

launch a major new event dedicated to 

contemporary design.”

 After the boom of Art Dubai - since its 

beginning in 2007, the number of com-

mercial galleries jumped from 7 to 50, 

its sixth, 2012 edition consolidated itself 

by becoming one of the prominent ap-

pointments for contemporary art in the 

Arabian Peninsula. Now it is Design’s 

turn. Clearly, there is huge potential. 

The interior design and fit out market in 

the GCC has set to see USD 8.6 billion 

worth of contracts awarded in 2011.Set 

in an immense, purpose-built tent at the 

foot of the iconic Burj Khalifa, the re-

cent Design Days Dubai event was cer-

tainly off to a good start if its enviable 

location was anything to go by. 

GRADIENT MMASHRABYIA SIDEBOARD       
.designer mischer traxier and roger tohme.by carwan

SPOONS. designer najla el zein . by smo

RED. designer sebastian brajkovic and lathe v . by carpenters workshop
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QATARI FOOTBALL TABLE 
. designer laura bielecki

VCU. designer corby elford. by workshop qatar
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  The four-day show - which also saw 

workshops and performances taking 

place - featured a delicate blend of mod-

ern and traditional design that seemed 

to take inspiration from both the East 

and West. Made up of lines and cur-

vilinear forms, this year’s trends are all 

about texture and hue with both being 

neutral and organically inspired with 

hints of metallic presence. While sever-

al furniture items - including eccentric-

looking chairs, minimalist tables and 

funky bookshelves - took their place at 

the show, many of the galleries focused 

on lighting - from the interactive to the 

mechanical - with a slew of new light-

ing designs taking centre stage. 

MIRAKI COMMODE . designer christiane astugevieille. by franzika kessler
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محمد باحميشان
C r e a t i v e  D i r e c t o r

s a u d i f a s e l e 3 l a n y @ b l o g s p o t . c o m
s a u d i . f a s e l . e 3 l a n y @ g m a i l . c o m

 
    I dreamt I was sitting at the front of a cafe on Tahliya 
Street in Jeddah, and the late David Ogilvy is on my 
right, and on my left is the Dean of the advertising 
industry in the world   Leo Burnett. David Ogilvy with 
shisha smoke puffing out of his mouth and starring at an 
ad in front of us on the road. Said: If only we in Britain 
could one day make advertisements such as the one I 
see. I bet they would win many awards. It is a wonderful 
and new idea, and the production is precise and 
detailed similar to a rare painting. 

    “What a horror”. Burnett said taking a deep breath of 
his shisha, and continued to say in a deep voice: - I 
watched the effect of this ad in particular on the faces of 
passers-by. People in this city have a sense of art and a 
critical eye that appreciates talent and have an 
understanding of the message relayed in the advert at 
first sight. 

    Here I stopped for a bite of the green apple in my hand 
(As a civilized person does not smoke in order to 
preserve his/her health) and I said: - It's only a matter of 
time. First you must stop copying Saudi Ads.

- Ogilvy: How? Saudi Arabia harvested every major 
advertising award around the world. We cannot ignore 
this fact!

- Burnett: Hold on Ogilvy, many Saudis fill our 
advertising agencies in Chicago and London, however 
we do not see the remarkable level that we see here 
when they devise ads in their own countries. Rather, 
they produce ads in the West that are costly and 
fabricated, even though they are the same people.

A Saudi Advertising 
Man’s Dream

For ideas and comments please send to
saudi.fasel.e3lany@gmail.com

    Ogilvy becoming frustrated raised his voice, saying: - 
Of course! These Saudis come and work in our agencies 
in Chicago and London to collect money only! In 
addition, they are...

  I: Guys, guys, all I am saying is that Saudi Arabia is 
advanced when it comes to advertising for a few simple 
reasons that are not available to you. Let me explain.

   Here silence fell and they paid attention, looking at me 
through the smoke clouds that surround their faces. 

   I: We are successful in Saudi Arabia in the advertising 
industry, because everyone that works at advertising 
agencies in Saudi Arabia are 90% Saudi nationals and 
10% are of other nationalities, which have mingled with 
Saudis and understand our culture. We do not imitate 
anyone. The advertising campaigns are by us for our 
society, we speak in our accent, use our ways of joking 
and laughing or weeping and wailing. Our ads are like 
us: we played football barefoot as youngsters in 
Alkandara, and drive our luxury cars on Tahliya. Our 
ads are like us, we echo Amen every Friday at the 
Mosque, or throw our phone numbers inside the bag of 
a jaded girl at Basateen center. Our ads have a voice like 
Talal Maddah’s and Muhammad Abdu and Fawzi 
Mahson, Khalid Rahman and Toha’s popular songs. Our 
ads smell like oud, amber and AlMadinah’s mint , and 
sometimes smell of Kabsa, Mathloola, Mandi and 
Maasoob (Kinds of Arabic food) .

    As for you, people of the West, you may have seen our 
astonishing advertising achievements and campaigns, so 
you employ Saudis and pay them huge amounts of 
money and filled your companies and agencies with 
them. You know Saudis have excelled in image and 
installed technology, and how to deal with it, and 
they've excelled in producing ideas, stemming from 
their culture and understanding, not your culture. You 

should also know that it is very rare to find Saudis you’ve 
employed in the West, who are able to express your 
culture and devise advertisements on your behalf, and 
the reason for this is the difference of culture: they are 
not from Chicago or London, to understand its people 
and provide them with suitable ads. Then if those Saudis 
are imprisoned between the office and compound with 
other Saudis, and could not mingle with the people of 
the Western country in which they operate, and do not 
take part in ordinary citizens’ lives, not trying to make 
real friendships with locals, how can such an estranged 
person write or create an image or thought to   express 
you.

- Burnett: We are forced to employ Saudis here in 
Chicago, the U.S. market is demanding and the 
Americans don’t have enough talent and skills to be 
recruited. 

- I: Impossible. There cannot be a country without talent.

- Burnett: Talent is available, but are still amateur. An 
American who has a camera, takes a picture and puts it 
on Facebook feels like the best photographer in the 
world, without study, practice and experience. The 
American who makes a video and posts it on YouTube, 
thinks he is the greatest director on earth. Then come to 
advertising agencies with this mentality and expect to 
treat them as heroes, without fighting a real battle.

- I: Are there no universities or institutes that produce 
and graduate talents ... let's say ... in Graphic Design?

- Burnett: Yes, we have a few local colleges that 
graduate students from the Department of Graphic 
Design, but most of them are aristocrats. These 
American aristocrats come forward to our agencies with 
the logic of "I do not need you and I will leave you any 
time I want."

- I: very strange. 

- Ogilvy: Maybe the problem we have in Britain is not 
the lack of talent or institutes.

- I: What is the problem then?

- Ogilvy: The problem lies in the British people’s 
lifestyle. This is evident when interviewing a British 
person, you will find that the first question is always 
“what are the working hours?" and when telling him that 
the nature of the job requires patience and sacrifice of 
many aspects of social life, enjoyed by the owners of 
government and semi-government jobs, because the 
hours spent on research, discussions, preparation and 
implementation takes a very long time. Plus you have to 
love this profession to succeed. After hearing this, the 
British person, goes without return. The traditional 
British employee wants to work traditional hours from 
morning to lunch time then leaves, and their highest 
ambition is to get their salary and spend it in the first 10 
days of the month.

- I: very strange!

- Ogilvy: In addition to that the British have a habit of 
being late and sudden disappearance during working 
hours, or justifying absenteeism with ridiculous excuses, 
and the inability to rely on that employee on a lot of 
matters that require patience and are challenging, both 
in the creation of ideas or mastering the techniques of 
implementation.  

- I: very, very strange. 

- Burnett: Employment is one of the problems we face in 
the advertising industry here in the West. Yes, Ogilvy 
but do not forget that we have attempted to create good 
ads suitable for the local culture in the West. We also 
have customers asking us to think locally, and then, 
prefer imported routes.  

    At that moment I finished eating my healthy apple and 
wiped my hands clean and I stood up to leave the two 
men. 

    With a drowning man’s desperation, Burnett looked at 
me and said: - Why are you leaving? Please stay a little!
Ogilvy said:- Charles Saatchi just sent me a message five 
minutes ago, telling me he is on the way to the coffee 
shop, and asked me to order a grape sheesha, and 
begged me to keep you here until he reaches. 

I: I cannot, I should sleep a little before my trip to 
Cannes for the advertising awards, as you know there 
are more than 500 entries from Saudi Arabia, all on the 
list of nominees for awards. See you and walked away. 

    At this very moment, I woke up to my mobile ringing, 
found myself on the bed, looked at my ringing phone 
and my manager was calling me! I realized I was half an 
hour late for an important meeting I had to attend. I 
immediately put my mobile on silent, and turned on the 
other side and pulled the blanket over me and continued 
sleeping. 
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محمد باحميشان
C r e a t i v e  D i r e c t o r

s a u d i f a s e l e 3 l a n y @ b l o g s p o t . c o m
s a u d i . f a s e l . e 3 l a n y @ g m a i l . c o m

 
    I dreamt I was sitting at the front of a cafe on Tahliya 
Street in Jeddah, and the late David Ogilvy is on my 
right, and on my left is the Dean of the advertising 
industry in the world   Leo Burnett. David Ogilvy with 
shisha smoke puffing out of his mouth and starring at an 
ad in front of us on the road. Said: If only we in Britain 
could one day make advertisements such as the one I 
see. I bet they would win many awards. It is a wonderful 
and new idea, and the production is precise and 
detailed similar to a rare painting. 

    “What a horror”. Burnett said taking a deep breath of 
his shisha, and continued to say in a deep voice: - I 
watched the effect of this ad in particular on the faces of 
passers-by. People in this city have a sense of art and a 
critical eye that appreciates talent and have an 
understanding of the message relayed in the advert at 
first sight. 

    Here I stopped for a bite of the green apple in my hand 
(As a civilized person does not smoke in order to 
preserve his/her health) and I said: - It's only a matter of 
time. First you must stop copying Saudi Ads.

- Ogilvy: How? Saudi Arabia harvested every major 
advertising award around the world. We cannot ignore 
this fact!

- Burnett: Hold on Ogilvy, many Saudis fill our 
advertising agencies in Chicago and London, however 
we do not see the remarkable level that we see here 
when they devise ads in their own countries. Rather, 
they produce ads in the West that are costly and 
fabricated, even though they are the same people.

A Saudi Advertising 
Man’s Dream

For ideas and comments please send to
saudi.fasel.e3lany@gmail.com

    Ogilvy becoming frustrated raised his voice, saying: - 
Of course! These Saudis come and work in our agencies 
in Chicago and London to collect money only! In 
addition, they are...

  I: Guys, guys, all I am saying is that Saudi Arabia is 
advanced when it comes to advertising for a few simple 
reasons that are not available to you. Let me explain.

   Here silence fell and they paid attention, looking at me 
through the smoke clouds that surround their faces. 

   I: We are successful in Saudi Arabia in the advertising 
industry, because everyone that works at advertising 
agencies in Saudi Arabia are 90% Saudi nationals and 
10% are of other nationalities, which have mingled with 
Saudis and understand our culture. We do not imitate 
anyone. The advertising campaigns are by us for our 
society, we speak in our accent, use our ways of joking 
and laughing or weeping and wailing. Our ads are like 
us: we played football barefoot as youngsters in 
Alkandara, and drive our luxury cars on Tahliya. Our 
ads are like us, we echo Amen every Friday at the 
Mosque, or throw our phone numbers inside the bag of 
a jaded girl at Basateen center. Our ads have a voice like 
Talal Maddah’s and Muhammad Abdu and Fawzi 
Mahson, Khalid Rahman and Toha’s popular songs. Our 
ads smell like oud, amber and AlMadinah’s mint , and 
sometimes smell of Kabsa, Mathloola, Mandi and 
Maasoob (Kinds of Arabic food) .

    As for you, people of the West, you may have seen our 
astonishing advertising achievements and campaigns, so 
you employ Saudis and pay them huge amounts of 
money and filled your companies and agencies with 
them. You know Saudis have excelled in image and 
installed technology, and how to deal with it, and 
they've excelled in producing ideas, stemming from 
their culture and understanding, not your culture. You 

should also know that it is very rare to find Saudis you’ve 
employed in the West, who are able to express your 
culture and devise advertisements on your behalf, and 
the reason for this is the difference of culture: they are 
not from Chicago or London, to understand its people 
and provide them with suitable ads. Then if those Saudis 
are imprisoned between the office and compound with 
other Saudis, and could not mingle with the people of 
the Western country in which they operate, and do not 
take part in ordinary citizens’ lives, not trying to make 
real friendships with locals, how can such an estranged 
person write or create an image or thought to   express 
you.

- Burnett: We are forced to employ Saudis here in 
Chicago, the U.S. market is demanding and the 
Americans don’t have enough talent and skills to be 
recruited. 

- I: Impossible. There cannot be a country without talent.

- Burnett: Talent is available, but are still amateur. An 
American who has a camera, takes a picture and puts it 
on Facebook feels like the best photographer in the 
world, without study, practice and experience. The 
American who makes a video and posts it on YouTube, 
thinks he is the greatest director on earth. Then come to 
advertising agencies with this mentality and expect to 
treat them as heroes, without fighting a real battle.

- I: Are there no universities or institutes that produce 
and graduate talents ... let's say ... in Graphic Design?

- Burnett: Yes, we have a few local colleges that 
graduate students from the Department of Graphic 
Design, but most of them are aristocrats. These 
American aristocrats come forward to our agencies with 
the logic of "I do not need you and I will leave you any 
time I want."

- I: very strange. 

- Ogilvy: Maybe the problem we have in Britain is not 
the lack of talent or institutes.

- I: What is the problem then?

- Ogilvy: The problem lies in the British people’s 
lifestyle. This is evident when interviewing a British 
person, you will find that the first question is always 
“what are the working hours?" and when telling him that 
the nature of the job requires patience and sacrifice of 
many aspects of social life, enjoyed by the owners of 
government and semi-government jobs, because the 
hours spent on research, discussions, preparation and 
implementation takes a very long time. Plus you have to 
love this profession to succeed. After hearing this, the 
British person, goes without return. The traditional 
British employee wants to work traditional hours from 
morning to lunch time then leaves, and their highest 
ambition is to get their salary and spend it in the first 10 
days of the month.

- I: very strange!

- Ogilvy: In addition to that the British have a habit of 
being late and sudden disappearance during working 
hours, or justifying absenteeism with ridiculous excuses, 
and the inability to rely on that employee on a lot of 
matters that require patience and are challenging, both 
in the creation of ideas or mastering the techniques of 
implementation.  

- I: very, very strange. 

- Burnett: Employment is one of the problems we face in 
the advertising industry here in the West. Yes, Ogilvy 
but do not forget that we have attempted to create good 
ads suitable for the local culture in the West. We also 
have customers asking us to think locally, and then, 
prefer imported routes.  

    At that moment I finished eating my healthy apple and 
wiped my hands clean and I stood up to leave the two 
men. 

    With a drowning man’s desperation, Burnett looked at 
me and said: - Why are you leaving? Please stay a little!
Ogilvy said:- Charles Saatchi just sent me a message five 
minutes ago, telling me he is on the way to the coffee 
shop, and asked me to order a grape sheesha, and 
begged me to keep you here until he reaches. 

I: I cannot, I should sleep a little before my trip to 
Cannes for the advertising awards, as you know there 
are more than 500 entries from Saudi Arabia, all on the 
list of nominees for awards. See you and walked away. 

    At this very moment, I woke up to my mobile ringing, 
found myself on the bed, looked at my ringing phone 
and my manager was calling me! I realized I was half an 
hour late for an important meeting I had to attend. I 
immediately put my mobile on silent, and turned on the 
other side and pulled the blanket over me and continued 
sleeping. 



     An epic film not just an 

advert .One of my favourite 

advertisements of all time, it 

really takes you on an adven-

ture of brand discovery. It isn’t 

just your willingness to buy 

Cartier after watching. It’s the 

development of loyalty and 

belief in the brand. It’s magi-

cal and majestic exactly what 

you expect from Cartier the 

makers of tangible dreams in 

the shape of jewellery.    
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    The OCAA is an award cer-

emony organized by Okaz for 

creative work produced in the 

advertising industry. There are 

various categories including 

print, television, radio, outdoor 

advertising for products and ser-

vices and Saudi talent, agency 

of the year, and digital applica-

tions. These cateogries are for 

agencies and individuals. The 

big prizes are really grabbing 

the attention of creatives with 

the prize totalling 5million SR. 

The prizes are awarded to those 

who produce work that truly 

جوائز عكاظ لالإبداع الإعالين

stands out, by a panel of judges 

who have vast experience in the 

advertising field. Okaz adds an 

extra incentive to this award by 

hiring some young talents who 

have potential. 

   

    The OCAA is a great project 

that truly deserves recognition, 

it raises competition between 

agencies and pushes individuals 

to go that extra mile to produce 

that advertisement that will get 

attention, and be the winner. 

Due to this we can expect ad-

vertising standards to rise in the 

near future.

Fullstop Co. Awarded

OKAZ Creative Advertising Awards
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 people associate the picture 

with Michelangelo›s Pietà. That 

depicts human suffering bibli-

cally. Add to that the caring 

lady refused to publicise her 

name. Gives a few ideas of how 

much a simple click and cap-

turing a moment could cause 

such a media buzz globally. 

Here are some of the comments 

made on the picture:

about it.  A woman who we may think 

of as so oppressed (and ‘stripped of her 

individuality’ simply because we can’t 

see her) completely transcends that in 

what is essentially a universal, ‘spiri-

tual’ way.  Her unique identity is in her 

actions in an extreme situation most of 

us won’t quite know, yet we are cer-

tainly connected by something so im-

Positive

“The image is so powerful and ambigu-

ous, mysterious, yet ‘reliable’ in that it 

successfully raises questions”

“This image has its power in what it can 

say about being a woman in this world.” 

“This image is indeed distressing, and 

that’s what’s so powerful and beautiful 

   2011 World Press Photo of 

the year by Samuel Aranda. The 

picture taken inside a mosque 

in Yemen of the woman com-

forting a wounded man during 

the Arab Spring, has been well 

received by most people. But 

has also caused controversy,

امُلَعاَناة ِللَتغيـيــــر 

Sufferung   For Change
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portant and that is beautiful.  Suffering 

and injustice ‘forces’ true strength and 

beauty of spirit…”

“Is it a mother cradling her son? Is it 

a wife with her husband? Is it a sister 

holding her brother?

The suffering is palpable, the love tangi-

ble. This is a beautiful, moving picture.”

Negative

“The Image isn’t a real situation, it is staged”

“Is it the gloves suggesting some clinical detachment? I don’t 

know, but I really can’t agree with the comments that emote 

empathy as if this relationship is a given of compassion and 

love.”

“I don’t see any reason why this picture would get an award” 
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 Sharing pictures has 

never been easier. Ins-

tagram is so entertaining 

once you get into taking 

pictures and choosing 

the affects, you will be-

gin to look for pictures 

to upload. The cool 

thing about Instagram is 

it directly posts to your 

profile for friends and 

family to see, when it 

is this user friendly and 

with so many effects to 

play with, no wonder its 

becoming a worldwide 

sensation, listing in the 

top five most popular 

social networks.  
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By: Taha Kutbi

Vinyl Mode
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cal group’s sound, meanwhile 

maintaining a feather-like savvy 

and sense of audible intelli-

gence that transcends the ears, 

infects the fingers and feet with 

dancing and gives the listener 

the urge to get in their car, blast 

the speakers to MAX and cruise. 

(That’s how you spend a day, I 

tell you.) They take a meaty 

modern base line, and fuse it 

with soulful funk, ethnic vibes 

and what ever else inspires 

them (locally and globally) and 

form a unique musical entity, 

totally novel, yet unmistakably 

infused with the Vinyl Mode 

DNA. Delivering every time.

   For those of us who know 

of vinyl mode and their robust 

sound(through their podcasts, 

live performances and iTunes 

offerings), it comes as no sur-

prise they have fans and fol-

lowers from all over the world. 

   Take one listen to what Vinyl 

Mode (Casually known as Har-

ris Mavromatis and Muhannad 

Nassar) have to offer, and it be-

comes clear… That Vinyl Mode 

is impossible to quantify and 

label as a group whose sound 

can be kept safely under the 

umbrella of a singular musical 

style. They are not a techno, 

house, deep house or trance 

group as such, but rather the 

Avant-Garde embodiment of 

what a contemporary trance/

house like musical effort should 

aspire to sound like. Thought 

provoking, provocative, fleshy 

and substantial.

   Their sound is unique to them, 

and them alone. It’s svelte, ef-

fortless and entrancing, while 

remaining timelessly relevant. 

Their juicy selections of meaty 

base lines give their tunes a 

confidence that’s rare in a lo-

http://itunes.apple.com/sa/podcast/tune-your-senses/id495549131 (iTunes)

www.vinylmode.com (official website)

www.soundcloud.com/vinyl-mode (Soundcloud)

www.mixcloud.com/VinylMode (Mixcloud)

http://dj.beatport.com/vinylmode (Beatport)
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From the Middle East to the 

Americas, continental Europe 

and the UK and everywhere else 

in between. They slack not, nor 

do they spare a thought when 

hitting the laptop or turntables 

to compose their next offering. 

All efforts aim to illuminate the 

consciousness, one loop at a 

time.  

   In a world where relevance 

is measured in micro seconds -I 

for one am glad to state- that if 

any of their past offerings lends 

us any indication of their artistic 

slope; it is steep, strong and yet 

something tells me it’s merely 

the beginning of a prolific ca-

reer as a musical presence.



PIZ BUIN® IN SUN MOISTURISING SUN LOTION
The latest innovation from PIZ BUIN® - suncare specialist for more 
than 65 years – In Sun Moisturising Lotion. The non greasy, non 
sticky formula intensely moisturises your skin, leaving it smooth 
and silky soft all day. PIZ BUIN® In Sun Moisturising Sun Lotions are 
sweat and water resistant.
Available as:
SPF 10, SPF 30, SPF 50+, Aloe Lipstick SPF 20 

Exclusive agent in KSA
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1600 degrees is the temperature the 

beef is cooked, hence the name. This 

technique of cooking where the beef 

is caramelized on the outside, and 

tender on the inside, makes this suc-

culent beef picture (and taste) perfect.     

The chef has a simple but very affec-

tive standard; every plate that leaves 

the kitchen is fit to be served to his 

family.

 Why the steak is perfect?

“We didn’t cut any corners; we 

picked the perfect meat and the per-

fect chef” . Mohammed Taleb - Owner

“Technique, the little things count, 

the steps taken and ingredients used 

to make every dish perfect.” Matthew 

Lawson- Chef  

“The experience, the atmosphere, the 

lush decor, great music, top service, and 

perfect steak. Everyone leaves happy”.   

Naser Alrifi - GM

      There is a reason why this place is 

brilliant; the focus is on the product 

prime steak, the love affair between 

the product and the people that take 

care of every detail along the cycle to 

ensure that you get that top 2% elite 

meat cooked to perfection. 

   One of the things 1600 Prime 

Steak pride themselves on is every-

thing is cooked from scratch noth-

ing comes out of a can. The prod-

uct “Prime Beef” is the main factor 

of this restaurant. Prime is the word 

used to describe the highest quality 

beef in terms of tenderness, juiciness 

and flavour. On the marble scale (ra-

tio of fat to lean meat) the beef used 

is a 5 which means it has a higher 

marbleisation, the higher the num-

ber the better the flavour. Less than 

two percent of all beef produced will 

earn the prime designation, and for 

the first time in Saudi Prime meat is 

served at 1600. It’s 100% natural, it’s 

as good as it gets. Quality will not 

be compromised, the product is the 

main attraction, but of course when 

you use the best meat you also want 

the best Chef. Chef Matthew Lawson 

is the perfect person for the job. Ex-

perienced in fine dining at Wolfgang 

Puck’s prime steak restaurant “Cuts” 

in L.A., and worked in Michelin 

starred restaurants and a man that 

knows his meat, this combination of 

Perfect meat and the perfect chef is 

1600 Prime steak’s recipe for success.      

 1600 the beefeaters dream, finally steak 
that satisfies a beefeaters standards.

   From the second you enter 1600 hundred you 

know you are getting an experience. An experi-

ence matched by no other, the prime steak ex-

perience. You are not having steak, it is a super-

star steak. They grazed at a resort not a farm. 

That’s sort of the difference between 1600 and 

other steak places. 
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Tanween Design Boutique Features Miss e by

Unique Ye l low Hint

BLOG : www.tashkeil.blogspot.com

As the founder of Miss é, Alice 
Eddé embodies a finesse for 
fashion, a visionary entrepreneur 
and the driving force behind the 
cultural revival of the city of 
Byblos. With her elegant fashion 
accessories, she seeks to empower 
the modern Middle Eastern woman 
by introducing a Business Woman 
travel bag collection that includes 
an array of laptop bags, passport 
and business card holders, 
briefcases, wallets and much 
more. To Alice Eddé, quality is 
everything, which is demonstrated 
through her use of smooth or 
hammered leather, crocodile skin, 
leather linings and other fine 
materials.
 

Alice Eddé is truly an interna-
tional citizen, having come from 
an American background, studied 
in Italy and lived and worked in 
Lebanon, it is no surprise how she 

developed a passion for quality 
craftsmanship having learned 
from different cultures to perfect 
the art. This also created the 
desire to revive the city of Jbeil to 
its original heights as a center for 
culture and heritage. As one of the 
founders of the Edde Sands concept,
the project came as a seaside travel 
destination project and was  
developed by her husband, 
Roger Edde, for tourists and locals 
to enjoy the scenic beauty of the 
Byblos coast. Another project, the 
development of the Old Souk of 
Jbeil, granted a unique opportu-
nity to rediscover the indigenous 
heritage by highlighting art, fine 
eating & culture. Therefore 
accenting the revitalization, 
reconstruction and redefinition of 
the artistic local legacy.
 At the beginning of May, Miss e 
collection will be available in 
Tanween Design Boutique’s 
showroom in Shatee District in 
Jeddah. She will also be featured 
during the May event at the end of 
the month, which will illustrate 
her collection in a way never before 
seen in the Gulf. It is Alice’s firm 
belief that Lebanese creativity needs 
exposure. It is with this notion 
and conviction that she has come 
to Saudi Arabia to launch her 
collection for the first time. 

Tashkeil hosted an eclectic range 
of Abaya, Fashion and Thobe 
designers at our 1st Pre-Ramadan 
Bazaar from April 23rd till the 
25th in Jeddah, Saudi Arabia. 
Local designers featured were 
Hana Samman, Diala Kabbara, 
Alessandra Jabban, Rana Ismail, 
Rawan Azhar, Mawada Ismail and 
Muna Abulfaraj. Bazaar attendees 
were able to find a piece for all 
occasions, from bespoke abayas 
created by newcomer Alessandra 
Jabban to carefully hand-painted 
trays created by Kuwaiti Home 
Accessories designer, Salma 
Al-Roumi. The aim of the event 
was to carry the essence of Rama-
dan by presenting a fusion of 
talent exhibited in a charming 
modern outlet, without the typical 
dreariness of an overpopulated 
bazaar. With over 250 guests, we 
look forward to the next one!

Pure Leather
Wallet, 
Card holder, 
Laptop bags
Passport
Holder  

Registration Starts 6 May -Course for 5 weeks
Sunday & Tuesday 6-8 p.m   

www.tashkeil.com
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and the driving force behind the 
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Byblos. With her elegant fashion 
accessories, she seeks to empower 
the modern Middle Eastern woman 
by introducing a Business Woman 
travel bag collection that includes 
an array of laptop bags, passport 
and business card holders, 
briefcases, wallets and much 
more. To Alice Eddé, quality is 
everything, which is demonstrated 
through her use of smooth or 
hammered leather, crocodile skin, 
leather linings and other fine 
materials.
 

Alice Eddé is truly an interna-
tional citizen, having come from 
an American background, studied 
in Italy and lived and worked in 
Lebanon, it is no surprise how she 

developed a passion for quality 
craftsmanship having learned 
from different cultures to perfect 
the art. This also created the 
desire to revive the city of Jbeil to 
its original heights as a center for 
culture and heritage. As one of the 
founders of the Edde Sands concept,
the project came as a seaside travel 
destination project and was  
developed by her husband, 
Roger Edde, for tourists and locals 
to enjoy the scenic beauty of the 
Byblos coast. Another project, the 
development of the Old Souk of 
Jbeil, granted a unique opportu-
nity to rediscover the indigenous 
heritage by highlighting art, fine 
eating & culture. Therefore 
accenting the revitalization, 
reconstruction and redefinition of 
the artistic local legacy.
 At the beginning of May, Miss e 
collection will be available in 
Tanween Design Boutique’s 
showroom in Shatee District in 
Jeddah. She will also be featured 
during the May event at the end of 
the month, which will illustrate 
her collection in a way never before 
seen in the Gulf. It is Alice’s firm 
belief that Lebanese creativity needs 
exposure. It is with this notion 
and conviction that she has come 
to Saudi Arabia to launch her 
collection for the first time. 

Tashkeil hosted an eclectic range 
of Abaya, Fashion and Thobe 
designers at our 1st Pre-Ramadan 
Bazaar from April 23rd till the 
25th in Jeddah, Saudi Arabia. 
Local designers featured were 
Hana Samman, Diala Kabbara, 
Alessandra Jabban, Rana Ismail, 
Rawan Azhar, Mawada Ismail and 
Muna Abulfaraj. Bazaar attendees 
were able to find a piece for all 
occasions, from bespoke abayas 
created by newcomer Alessandra 
Jabban to carefully hand-painted 
trays created by Kuwaiti Home 
Accessories designer, Salma 
Al-Roumi. The aim of the event 
was to carry the essence of Rama-
dan by presenting a fusion of 
talent exhibited in a charming 
modern outlet, without the typical 
dreariness of an overpopulated 
bazaar. With over 250 guests, we 
look forward to the next one!

Pure Leather
Wallet, 
Card holder, 
Laptop bags
Passport
Holder  

Registration Starts 6 May -Course for 5 weeks
Sunday & Tuesday 6-8 p.m   

www.tashkeil.com
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     Takki is derived from the Arabic word to hang 

out; it is also the name of the new drama series 

created by accomplished filmmaker Mohammed 

Makki. The series revolves around the lives of young 

adults in the kingdom, their struggles, dreams, and 

day to day lives are all explored and put together to 

produce this growing in fame series. Takki has all 

the ingredients of a true drama, parents, gangsters, 

friendships, good and bad times, and social issues 

portrayed by the fun and fresh cast. 

     The team consists of young director Mohammed 

Makki, and production manager Abdullah Hamid, 

and the actors: Adel Radwan, Khayrya Abu Laban, 

Abubann Thaqafi, Radwan al-Rimi, Ali Salem, Hind 

Mohammed and Ali al-Sharif. The series revolves 

around the story of a young director that dreams of 

becoming a filmmaker in a country that does not 

have a film industry, and talks about the mistakes of 

a group of young people, and how to deal with life’s 

situations and what they learn from them. 

     The series definitely has me hooked, as I watched 

the episodes and as the story unfolded, I became 

very immersed and got so into it, that when the 

episode ended I felt that to be continued feeling, 

and have been anticipating the release ever since. I 

think the things that have us hooked is that Takki is 

nothing like a show you’ll find on TV, and the cast, 

the scenery, and stories are all something we can 

really relate to. 

  Takki has all the ingredients of 
a true drama, parents, gangsters, 
friendships, good and bad times, 
and social issues portrayed by the 
fun and fresh cast. 
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   Every shot tells a story, every image captivates 
the heart and triggers the mind. With a unique 
eye for beauty and detail, Saudi Arabian photog-
rapher, artist and architect, Safi Jamalallail, is ris-
ing to prominence for his sleek techniques and 
creative expression. His aesthetics speak of his 
continuous desire for inspiration. 

   In essence letters are drawings that have an 
agreed global meaning. The lines, curves, and an-
gels make up the familiar letters. In his new work 
of art Safi takes this familiarity and gives the letters 
an artistic point of view.  

   Safi commented on his work the Art of letters 
“Every letter is associated with a certain incident 
or feeling we have experienced. The idea behind 
this art work was to link those memories and feel-
ings, and express them in the Art of letters”.

   This work is characterized by the use of lines 
and curves of the letters, to form artistic pieces 
in the shape of Islamic geometric shapes. Islamic 
decoration centres on simple shapes like straight 
lines, squares, triangles, stars, and circles. These 
shapes are still but somehow convey movement. 

The Art of letters
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A New Exhibition by Japanese Artist 
Takashi Murakami

Murakami’s EGO
            كرب ياء   مور�كامي  
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   The exhibition reflects the artist’s struggle to create 
a private fictional universe in response to a growing 
information overload world

  Qatar Museums Authority (QMA) an-

nounced an exhibition by Takashi Muraka-

mi, the artist’s first solo exhibition in the 

Middle East. Murakami – Ego will be on 

view from February 9 to June 24, 2012 in 

the Al-Riwaq exhibition hall, located on the 

grounds of the Museum of Islamic Art on 

Doha’s Corniche. The exhibition immerses 

visitors in a fantasy world conceived by the 

renowned Japanese artist, capturing the way 

Murakami channels the ecstasy and anxiety 

of contemporary culture.

    This exhibition, organized by Massimilia-

no Gioni, features more than 60 works from 

1997 to the present, on loan from leading 

international institutions and private collec-

tions, as well as several new works created 

especially for this show.  

  Her Excellency Sheikha Al Mayassa bint 

Hamad bin Khalifa Al-Thani. “The exhibi-

tion continues to advance QMA’s mission 

to encourage global cultural dialogue and 

exchange, as well as launch the 2012 cele-

bration of forty years of diplomatic relations 

between Qatar and Japan.”

   A portrait of the artist as a cartoon, Mu-

rakami – Ego illuminates the role of the artist 

as a cipher and critic of pop phenomena, 

as well as a mirror of global networks of 

consumerism, interpretation, and exchange. 

The exhibition pays special attention to the 

diverse strands of contemporary culture and 

art history that inform and inspire Muraka-

mi’s paintings and sculptures, while also 

highlighting both the joyful and obsessive 

qualities of his work. The provocative title is 

drawn from Murakami’s desire to create an 

exhibition that is “a dialogue with one’s own 

ego,” reflecting the artist’s struggle to create 

a private fictional universe in response to a 

growing information overload world.
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 BEHIND CLOSED DOORS  َخلـْف �ل�ِضتار      

Nawaf Alnassar

َّّ َ

  When it comes to living 

space everyone has their 

own individual style and 

preferences of colour, de-

sign, shapes, placement, and 

we also value items differ-

ently some for beauty of de-

sign others for the entangle-

ment of a memory. 

    This new section of Design 

Magazine will take you on a 

journey of insight on the sen-

timental meaning behind the 

designs and furniture pieces 

inside the homes of Jeddah’s 

established and respected 

people in the community. 

نواف الن�صار
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Photography by: Dhahi Alali
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   Nawaf the well spoken gentle-

man interior designer, and his 

wife May designed their home 

with happiness in mind, taking 

it step by step decorating their 

home with timeless pieces that 

are awe inspiring, and discov-

ering the stories, memories 

and thoughts behind the eclec-

tic choices that make up their 

beautifully orchestrated home. 

  Nawaf the designer responsi-

ble for designing many “happy 

places” as he calls it, that ap-

proaches his designs by find-

ing out who you are, what your 

personality is, and makes your 

interior suit your lifestyle. As we 

progressed through the rooms, 

the more I got to know his per-

sonality, and the more I under-

stood his home and how it suit-

ed his and his family’s lifestyle. 

Here is how his happy place 

looks behind closed doors. 

    

 

Syrian cabinet by an Italian designer

Using old wood pattern for skirting
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LV Classical bag

Classical travelling bags
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   Lady Fozaza the fashion 
sensation has taken the Mid-
dle East’s fashion world by 
storm and in a very short time 
reached global success. Foza-
za launched her famous line 
of blazers at Cream Boutique 
in Jeddah.  With her blaz-
ers worn by Kim Kardashian 
and other celebrity figures, 
no wonder they flew off the 
shelf, maybe it had to do with 
the signature wings that rep-
resent limitless creativity, and 
to soar above standard atten-
tion to a flamboyant diva’s 
class of attention. These blaz-
ers are not for the shy girl, 
they were designed for the 

Lady Fozaza at Cream Boutique 

15/4/2012
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    The biggest date on the 
world’s furniture calendar 
falls in April, to mark the 
beginning of the annual 
Salone Internazionale del 
Mobile, a week packed with 
events, exhibitions and pre-
sentations where everyone 
who›s anyone on the inter-
national furniture design 
and manufacturing scene 
comes together to keep up 
with the latest developments 
in the field. I Saloni presents 
thousands of high quality 
products aimed at markets 
all over the world. The ex-
hibition houses the most in-
novative creations, here is 
one of the designs that really 
took our breath away. 

Isaloni, Milan 

4/
4/

20
12

women that turn heads ef-
fortlessly, those women with 
an eye for style, glamour, 
and success. The ladies in the 
lime light with graceful poise 
that accentuate the power of 
a woman. 

    Having the option of wear-
ing the original creation, or 
to accessorize and add your 
own designer touches with a 
selection of studs and brooch-
es to make your one of a kind 
blazer. Lady Fozaza’s blazers 
line can be found exclusively 
at Cream Boutique in Stars 
Avenue Mall in Jeddah. 
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    Boca Do Lobo Executive 
Design will bring Renais-
sance everlasting classical 
style to your living room. 
Masterpieces of furniture 
designed with beauty and 
glamour in mind that look 
like pieces that could be 
displayed in a museum. A 
really classical feel and el-
egance to the pieces, while 
teasing the contemporary 
style fan with lines that con-
vey a modern feel. 



  What makes a home besides the people 
who live in it? A home is defined by the 
lifestyle, personal believes and history of 
its inhabitants – and although taste and 
needs may vary, we at ID design believe 
that comfort, quality and that little extra 
personal touch makes all the difference. 

  Imagine a world of unique home ware 
abundance, designed to enhance your 
desired living space and charge it with 
personality and innovation. Does it 
sound too good to be true? Well, not if 
you visit the new and anticipated furni-
ture store ID design & Kare, located in 
Jeddah’s prestigious Al Malek Road.

   The store is filled with everything from 
fabulous furniture to trendy lighting and 
accessories, and the aim of ID design is 
to have interior solutions for every room. 
ID design is working extensively with 4 
different style groups – Deluxe for a soft 
romantic feel, Up Nordic if you are into 
cool Scandinavian decorations, Global if 
you are drawn by blending cultures and 
Urban for a chic modern style. Or just 
mix and match to define your own style 
– which are meant to serve as inspiration 

A New Shopping Experience at Your Hands!

4/
4/

20
12

ID design & Kare

Aspire to Achieve

   Ted X, for those of you that do not 
know is a seminar where thought, 
schools of knowledge, and power 
of the mind gather to give you an 
insight into what the future holds. 
Not by predicting, but by inserting 
an idea that influences the future. In 
other words being the driver not the 
passenger. 

   Effat University hosted the latest Ted 
X event, with a selection of beautiful 
minds projecting new ideas to the 
audience. I’ll give you an example 
of one of the speaker’s thoughts and 
you can judge for yourself the po-
tential behind putting across ideas. 
He said “We live in the information 
age, and everyone has easy access 

12/4/2012

 Ted X Effat

to information due to the vast un-
limited resources provided by the 
internet, knowledge on its own will 
not cut it in the future. The creativ-
ity of your mind and how you use 
the readily available information 
is what will bring progress. A new 
age is being ushered in, the age of 
the new idea.” 

   This idea he shared with the au-
dience lead me to this food for 
thought statement. “A thought at-
tracts another and so the cycle 
goes until things materialize into 
tangible doors to the future”. 
Special thanks to Effat University 
for hosting an intellectual evening 
targeting the mind.     

82

when home decorating. At ID design our 
philosophy is that style is all in the eye of 
the beholder – having said that, we also 
take pride in providing inspiration and 
an extra-ordinary shopping experience 
to our customers.

   So if you are in the market for furniture 
and accessories made from high quality 
material and trendy designs, ID design is 
the place to go. Visit the new 7000 m2 ID 
design store in Jeddah. 
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GCON is the first girls only gamers’ convention

 Organized by and held at Prince Sultan 

University, GCON is the first girls only 

gamers’ convention in the country. It 

brings together female developers, art-

ists, gamers, and industry professionals 

in its first edition to explore the female 

community of gamers, game developers. 

Opening new career opportunities for 

Saudi women in the gaming  industry. 

Nintendo was one of the exhibitors at 

the venue, showcasing the games and 

capabilities of its Wii and 3Ds consoles. 

Nintendo also hosted a Mario Kart tour-

nament during the convention, which 

definitely had participants excitedly 

competing.  
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 Start up to Success

   Creative artists, innovators, de-

signers and left brainers are able 

to create, fabricate and make 

wonderful experiences. But 

there is a phrase that pertains to 

them “the starving artist”. Well 

Start up to success is the starving 

artists answer. A workshop de-

signed for people working in the 

creative field, to assist them and 

train them on finance and mar-

keting principles, and practical 

methods that could be applied 

to plan, forecast and manage a 

creative talent into a successful 

striving business.

 

   The workshop held by Sarah 

Thelwall who is a creative entre-

preneur’s consultant, and man-

aging director of My Cake an on-

line book keeping service. The 

workshop was held in 3 major 

cities Jeddah, Riyadh and Kho-

bar. She has held many courses 

19-20/5/2012

all over the world and has vast 

experience as a consultant and 

trainer of many successful busi-

nesses and entrepreneurs. 

   The workshop was full of vital 

information the forgotten basics 

to advanced methods and tips to 

dealing with situations that may 

arise. The course was held in 

Saudi for the first time this year 

and will be held again next No-

vember, make sure not to miss it.     





Swiss watch and jewellery 

maker Swatch presents the 

Glance Collection, a captivat-

ing ensemble that blends fash-

ionable colours with sparkling 

design, precision Swiss time-

keeping and slinky elegance. 

Five Irony Chronos set with 

sparkling coloured crystals 

join a glamorous family of 

Swatch Bijoux—four pairs of 

shimmering earrings and four 

sparkling sets of three rings—

to complete the entrancing 

Glance Collection.

SWATCH SPARKLES WITH ALLURING 

GLANCE COLLECTION

  «People›s lives» is the fourth exhi-

bition by the Association of Culture 

and Arts in Riyadh... The first of its 

kind a photography exhibition un-

der the theme “Street photography” 

with work stemming from real life 

situations in Saudi Arabia at L›Pur 

Art foundation.The exhibition was 

opened by Dr. Nasser Al-Hejailan 

Deputy Minister of Culture & Arts, 

with members of the Shura Council, 

dignitaries, art enthusiasts and media 

representatives who covered the fes-

tival . 

   More than 2000 photographs were 

submitted and 45 pictures taken 

by well-known photographers and 

other promising photographers from 

around the Kingdom were chosen to 

be displayed in the exhibition.

 Swatch

15/4/2012
People’s lives  
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The Panamera GTS - is now 

available in Saudi Arabia.  

After a regional reveal at 

January’s Qatar Motor Show, 

Porsche Centre Saudi Ara-

bia, SAMACO, is introduc-

ing the head-turning vari-

ant of the hugely successful 

Panamera.

   The Panamera GTS deliv-

ers race track performance - 

with a striking engine sound 

that turns heads - yet also 

offers the space and com-

fort of a four-seater Gran 

Turismo. This model is truly 

capable of cutting it on the 

racing circuit. It sprints from 

0 to 100 km/h in under 4.5 

New Porsche Panamera GTS

26
/
3/

20
12

 The sportiest Porsche

 Panamera ever to hit

the road
seconds, and has a top speed 

of 288 km/h.  

   George Wills, Managing 

Director of Porsche Middle 

East and Africa FZE, says: 

“The key to the excitement 

of driving this new Panamera 

is in the name. GTS - Gran 

Turismo Sport - is a promise 

that you are driving some-

thing extra special, and a 

link to our extraordinary his-

torical performance – the first 

Porsche vehicle to carry the 

GTS moniker was the legend-

ary 904 Carrera GTS, back in 

1963.”

86



By Leena-Maria Alyedreessy

    ARTiculate’ Art Exhibition was an 

art exhibit bringing about awareness 

to the psychological utilizations and 

interpretations of art. Those who at-

tended were asked to focus on that 

‹first impression› they felt as soon 

as they looked at the individual art 

pieces on display. 

   

   That first impression was an au-

tomatic impulsive analysis, evoking 

certain emotions and thoughts; thus 

the theme of psychology. I arranged 

for a diverse variety of artists to par-

ticipate in hopes of stimulating a vast 

array of interpretations and feelings. 

The opening night was AlHamdulli-

lah successful given that it was my 

first big exhibition to host individu-

ally, in the future I hope on imple-

menting more psychology into my 

events by bringing experts to speak 

about the specific topics of interest.

18/4/2012
ARTiculate

Raouf Riffai

   Raouf Riffai is one of the most dis-

tinguished contemporary artists in 

the Middle East. Raouf is an artist, 

thinker and teacher of the arts, with 

many years of experience under his 

belt and a vast following of collec-

tors, protégés, art enthusiasts, and 

fans. The anticipated Raouf Riffai 

solo exhibition took place in the 

prestigious Athr Gallery, with many 

art enthusiasts attending on the first 

day and coming again to experience 

the astonishing art work more up 

close and personal, on separate oc-

casions which indicates the popular-

ity and appreciation of Raouf’s work.   
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Lomar Fashion Show at Hilton Hotel 
8/5/2012

     With the honor of the pres-
ence of his highness prince 
Turki Bin Khaled Bin Nasser Al-
saud and her highness princess 
Mashael Bint Muqren Bin Abdul 
Aziz, the founder of the event; 
Zainab Algahtani launched the 
inauguration.The inauguration 
followed by Lomar showcased 
its collection in the presence of 
many local celebrities, renowned 
businessmen, professional media 
and journalists.

   Lomar Fashion Show at Hilton 
Hotel Day 1 had been named 
“inheritance” to be influenced 
of keffiyeh and Mashlah textile 
craft of Saudi Arabia such as rich 
embellishments as well as hand 
embroideries. 

  The collection contains 22 piec-
es of thobes, daglahs, yet surpris-
ingly included shirts and jackets, 
to spans the categories, from 
traditional thobe to modern and 

chic twists, from forgotten Mash-
lah and daglah to mesmerizingly 
fashionable shirts and jackets in-
spired by thobes and mashlah. 

   Loai Naseem and his wife 
Mona Haddad, a couple demon-
strates that all you need is love to 
translate ambition, passion and 
hardship into a remarkable suc-
cess. Their unconventional way 
of thinking inspired this couple 
to create a new era for a tradi-
tional thobe, to become the pio-
neer in redefining the thobe and 
inspiring new generations.  

    The birth year of Lomar, Thobe 
[Re] defined, was in 2003 from 
a cozy home, flourishing today 
into 10 branches in KSA and 1 
in Dubai, giving a chance for the 
following ambition to be born. 
The next ambition is to extend 
promoting the Saudi culture in 
an international manner to create 
a new approach for a new era.  ة
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Art Gallery - Al Khobar

   On the 3rd of May, Al Khobar was 

introduced to some of the loudest 

art it has ever seen.

  At Desert Designs Gallery a group 

of 14 artists/ designers of the region 

got together in one space under 

one theme; LOUD.  The art show, 

organized by NTI and Desert De-

signs, opened on the 3rd of May 

to great acclaim. Hoping to inspire 

society about the different types of 

mediums and concepts used and 

portrayed through art; the artists ex-

perimented with new mediums to 

express their message; from instal-

lations to graffiti; digital works on 

canvas to stop motion videos; not 

to mention Pop art.

3-11/5/2012

 LOUD
Art Exhibition
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Van Cleef & Arpels new opening

[ SEPTEMBER ]

[ NOVEMBER ]

Upcoming Events | ال يــفوتـكـ .. !
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اآراء الُقــّراء

منى �أبو�سليمان

    The Kanaba was a pleasant surprise in 

the middle of the Tanween boutique Shades 

and Bags event. It was innovative and cute, 

and I loved heading to it after taking the 

boutique tour and oohing and ahhing over 

some of the most gorgeous bags I have seen 

in a long time.   I am still coveting too many 

Maha Attar Solo bags.

    I headed to the Kanaba with my friend 

Nahid, and we enjoyed sitting and chatting, 

and eating the sandwiches. And pretty soon, 

in no time, so many people came and it just 

became a girls party. I learned after a bit 

that the Kanaba has appeared in so many 

places and it seemed has been leading an 

alternative adventurous life. 

   I was fascinated by this idea of all of 

the various people who sat, just like, we 

did, and how it allowed our lives to inter-

sect even if it is only temporary, and only 

through seeing each other in the Kanaba 

photographs....I know Kanaba is feminine 

in Arabic, but somehow that Kanaba was a 

masculine couch..in the middle of a femi-

nine oasis.
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Design Kanaba at the gallery
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Kanaba visits Bags & shades at Tashkeil

           : Is the Arabic term for sofa, 

Design chose this word because 

it symbolizes gathering together, 

chatting and relaxing   

Ladies and gents the DESIGN events
   The place to be KANABA is the new side of DESIGN magazine 

where people are the center of attention. Ideas, insights and opin-

ions are shared and expressed in a welcoming environment. Talent-

ed individuals are given a podium to demonstrate their passion.  DE-

SIGN KANABA is where we gather to kickback, and socialize with 

a smile.   A SHADE FOR EVERY BAG, A BAG FOR EVERY WOMAN

    This issue Kanaba visits designer boutique Tanween in their recent 

exciting two days of fashion called Bags & shades.



The Loft photography
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The Loft photography
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Tashkeil

Tashkeil is a multi-disciplinary center 

for culture & design. The hosts of the 

event and the founders of Tashkeil 

Sofana Dahlan and Yolanda Perez 

are the great minds that gathered the 

creative entities and planned this de-

signer’s hub.

Al Ghalia Interiors
Ghalia Edrees the creator of Al 

Ghalia Interiors, which is an Interior 

design consultancy for commercial 

and residential projects. Specialized 

in Retail and Hospitality design, and 

producer of her own furniture lines 

was the reason why the event was 

brought to life with her stylish per-

sonality, contemporary shades, and 

layout she designed for the event.

THE LOFT
Nada Hakeem & Farah Jouni recent-

ly entered the market with full power 

of Photography and Film-Making af-

ter partnering up and creating THE 

LOFT.  It has potential of becoming 

big with their high standard and pro-

fessionalism of work. The loft con-

tributed to the event with their eye 

catching video teasers and promos

   The event was held on Wednesday 

May 23rd and Thursday 24th that 

featured handbags, leather acces-

sories and design furniture by three 

upcoming designers new to the re-

gion Maha Attar, Alice Edde, Ghita 

Abi Hanna and Ghalia Edrees’ crea-

tive furniture lines were also present.

   What attracted me most about this 

event was the process, and the col-

laboration of creative entities that re-

sulted in creating such an inspiring 

atmosphere. Here is a closer look at 

these entities:



   The event is about empowering wom-
en’s choices- not only in colour and style, 
choices that defines their identity and drives 
their lives. A bag for every woman can be 
for a mother, business woman, a socialite, 
whoever you decide to be at the time. The 
shades were designed to shed light to the 
beauty of these choices. Sofana Dahlan

The designer Alice with a bag of her collection
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 Designer Aram withDesign kanaba
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The Loft photography

Design
Design Kanaba hosted a fashion 

networking gathering where fashion 

designers did sketches of Abayas for 

their favourite icons. It was a great 

chance for the designers to get to 

know one another and through their 

sketches that were done on the spot 

to get to know their sense of style 

and who they really are.  

   Each entity added its magical touch, 

with the culmination of touches re-

sulting in an event that will shine 

bright in the invitee’s memory.









TALENT OF THE ISSUE

BOOK

نا
رات

يا
خت

اإ

كتاب

   Farah Jouni, born in 1986 Jeddah 

Saudi Arabia to a Lebanese family, was 

in Manhattan’s new York film academy 

for filmmaking.  Farah wrote, produced 

and directed her first short film ‹Fly 

While Arab› which was nominated for 

the Best Student Film Award at the New 

York International Film Festival.

   Nada Hakeem, born in 1988 Riyadh 

Saudi Arabia, did her BA in graphic de-

sign and graduated with honours. At 

the London School of Fashion she stud-

ied photography, supporting her educa-

tion with fashion and styling courses. 

   They were reunited at Edge of Ara-

bia’s “Let’s Talk” exhibition and after a 

realization of talents and skills conver-

sation, they worked on their first col-

laborative project “fuchsia” and the 

partnership was formed. The quality 

work produced by the duo surprises 

their clients and audiences alike with 

its original creativity.

 Farah Jouni & Nada Hakeem

موهبة العدد

Twitter – Mohammed Badawi  

   Birds of a feather flock together is the 

title of the book written by Mohammed 

Badawi, aimed for all users of Twitter 

from beginners to professionals. The 

writer explores many wonders and mar-

vels of Twitter, including the first ever 

tweet and the first tweet from space. The 

book is packed with information, fun 

and an easy read. You can download the     

book for free from this link:

http://aarraa.net/Twitter_Book_BFFT.pdf
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LOCATION

CRIOLLO

موقع

  This Spring, GUESS Jewellery launches fresh updates to 

the GUESS Girl’s favorite friendship bracelet collection. 

Bracelets can be mixed, matched, and layered together to 

make a bold and unforgettable statement. Unique half-ban-

gle styles layer effortlessly with friendship cord bracelets to 

capture the essence of expression by allowing the Guess 

Girl to create her own look. 

   Inspired by signature motifs and design details, bracelets 

feature combinations of genuine crystal, adjustable color-

ed cords, and engraved scripted logo details for a touch of 

feminine glam. 

للمجوهرات

GUESS Jewelery

Colour your friendship with Guess Jewelery

Product منتج

   Criollo calling all choco-

holics to choclify their day

Criollo is the rare chocolate 

bean used to make refined 

chocolates (the kind of 

chocolates that have mono-

cles). The new chocolate 

lovers’ hang out at Red Sea 

mall suitably named Cri-

ollo is definitely a yummy 

cafe. With delicious mouth 

watering treats and a cosy 

chocolate themed interior, 

where else would you cho-

clify your day.         

كريولو
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Ma’an Bajunaid
Mobile: +966 506610969
Email: m3n@m3nv.com
Website: www.m3nv.com
 
Hisham Malaika
Mobile: +966 505685974
hisham.malaika@diyar.com

Tarek A. Alnaamani
Tell: +966 2 6823580
Fax: +966 2 6831948
Mobile: +966 54000362
tnaamani@deseleven.com

Safi Jamalallail
Mobile: +966 544255652
Email: safi.j82@gmail.com

Mohamed Belhaj
Mobile: +966 553056714
belhaj.mohamed@gmail.com
www.mohamedbelhaj.com

Fahad Ayyad
Mobile: +966 558333339
Email: info@fahadayyad.com
Website: www.fahadayyad.com

Dhahi Al Ali
Mobile: +966 555555855
Email: dhahi@dhahi.com
Website: www.dhahi.com

Mokhtar Chahine
Mobile: +966 504634933
info@mokhtarchahine.com
www.mokhtarchahine.com

Yazeed Bin Suwaidan
Mobile: +966 569000065
Email: yazeed@ljpro.net

Salma Enani
Mobile: +4 7970651273 (UK)
Mobile: +966 504386004
Email: salmaenani@gmail.com

Bader Al-Asmari
Mobile: +966 509544359
Email: m.c.5@hotmail.com

Ala’a Yosef
Mobile: +966 542491400
al2.foodphotographer@gmail.com 

Oday Abid
E. Oday@77-m.com
T. 02 659 0077

PHOTOGRAPHERS

ARCHITECTS

�صبكة امل�صممينـ
The Designers Network

 
63partners
Tell: +966 2 6681337
Fax: +966 2 6681337
Email: 63partners@gmail.com
Website: www.63partners.com

Majed Fakhry Architects
Mobile: +966 565105151
Phone: +966 02 2632374
Fax: +966 02 2632374
majed.fakhry@gmail.com

Art of Professionals *
 Rabah Hussein
 Tel: +966 2 2907581
 Fax: +966 2 2611333
 Mobile: +966 554666668
safi@artofprofessionals.com
 www. artofprofessionals.com

 Wadee Al-Amri
 Mobile: +966 543999952
 Email: wade.k@hotmail.com

Ghassan Bukhari
Mob: +966 558871111
Tel: +966 2 606 8817 (18)
Fax: +966 2 606 8819
gbukhari@sharpedge.com.sa
www.sharpedge.com.sa 

Mohammad Badran
Mob: +966 546332222
Tel:  +966 2 606 8817 (18)
Fax:+966 2 606 8819
mbadran@sharpedge.com.sa
info@sharpedge.com.sa
www.sharpedge.com.sa 

A.D. Designer-Ahmed Al Hadda 
Mobile: +966 562883888
Tel: +966 12883888
Email: info@addesigner.com.sa
Website: www.addesigner.com.sa

INTERIOR
Hala Zaini
Mobile: +966 569485844
Email: hala.zaini@gmail.com

Hatoon Interior Studio
Mobile: 0505645563
Email: hatoon@hatoonis.com
www.hatoonis.com

Ibtisam Abulnaja
Mobile: +966 561242398
Email: e.abulnaja@hotmail.com

Farah Al-Qawasmi
Phone: +966 2 6398184
Mobile: +966 543730983
Email: lindesign@hotmail.com

Mona Abu-Eid
Mobile: +966 505596956
www.mzadesignsa.com
mza_designs@hotmail.com

Dee Interiors
Mobile: +966 504 689 953
dara.alsayyed@deeinteriors.com
www.deeinteriors.com

 Art of Professionals 
 Safi Al-Khadra
 Tell: +966 2 2610111
 Fax: +966 2 2611333
 Mobile: +966 561155999
safi@artofprofessionals.com
 www. artofprofessionals.com

Mohammad Badran
Mob: +966 546332222
Direct: +966 2 606 8817 (18)
Fax: +966 2 606 8819
mbadran@sharpedge.com.sa
info@sharpedge.com.sa
Web: www. sharpedge.com.sa

Focal Design 
Phone:+96626986529 
Fax: +966 2 6986407           
sarab@thefocaldesign.com                     
www.thefocaldesign.com

Grattarola - Italy  
Fine Italian Furniture & Interior
Mobile: +966 504 30 60 64
Email: info@HQest.com.sa
www.grattarola.it 

Alebtekar Alhalem
Mobile : 0555199947
Email : o_halem@hotmail.com

Ghalia Zaky Edrees
Tel: 0096626642020 Ext: 60
Fax: 6626642316
P.O.Box: 13900
Jeddah 21414, KSA
e-mail: info@alghalia-ides.com
www.alghalia-ides.com

Salonaz Design
Mobile : +699 505594782
Email : info@salonazinteriors.com 

Alkayan Decor Co.Ltd 
Phone: +966 2 660 5886
Fax: +966 2  660 6658
info@alkayandecor.com
www.alkayandecor.com
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FASHION
Lomar
Phone: +966 2 2631755
www.lomarthobe.com

Hatem Alakeel
Phone: +966 2 6932315
Mobile: +966 540576639
Email:  info@urtoby.com
Website:  www.urtoby.com

Y Trend
Phone: +966 2 2753934
Mobile: +966 506631963
Email: info@ytrend-abaya.com

Niyaah
Phone: +966 2 6695059
Fax: +966 2 6632074
Email:  sbinhejaila@niyaah.com
Website: www.niyaah.com
Nawal Al Maimani
Tel: +966 2 6606502
Mobile: +966 505616035
 info@nawal-almaimani.com
wwww.nawal-almaimani.com

Hana Samman
Tel: +966 2 2832288
Mobile: +966 505350958
hana@hanasamman.com
www.hanasamman.com

Maha Ghalayini
Mobile: +966 506661634
Email:  mahato.gg@gmail.com

I Love Hishma
Phone: +966 2 6658297
Email:  info@ilovehishma.com
Website: www.ilovehishma.com

Eman Joharjy
Mobile: +966 535687773
Email: Eman.joharjy@gmail.com

Sotra
Phone: +966 2 6915082
Mobile: +966 569710559
Email: sorta@ymail.com
www.sotraboutique.com

Dalia Darwish
Email:  dolly81@gmail.com

Reem Alkanhal
Mobile: +966 562197622
Email: rk-designs@info.com
Website: www.rk-designs.com

Noa Couture
E-mail: noa.couture@gmail.com
www.noacouture.com

ARTISTS
Abdullah Hammas
Mobile: +966 505696438
hammasart@hotmail.com

Bassem Al-Sharqi
Mobile: +966 506877811
alsharqi_art@hotmail.com
Website:  www.alsharqiart.com

Naeil Mulla
Mobile: +966 555599423
naielmulla@hotmail.com

Hisham Ahmad Binjabi
Mobile: +966 505608538
hisham.binjabi@gmail.com

Abdullah Idrees
Mobile: +966 540901038
Email:  art.idress@gmail.com

Pop Studio by Mazin Jeffery
Mobile: +966 560367998
Email: mazin@pop-studio.net
Website: www.pop-studio.net

Sara Alshareef 
Mobile: +966500001799

GALLERIES
Athr Gallery
Phone: +966 2 284 5009
Fax: +966 2 2844913
Email: info@athrart.com
Website: www.athrart.com

Rochan Gallery
Phone: +966 2 6655630
Fax: +966 2 6635922
rochangrp@awalnet.net.sa

Rida Art Gallery
Phone: +966 2 6606780
Fax: +966 2 6637479
Email: riri1919@gmail.com

Core of Modern Art
Phone: +966 2 6555438
Fax: +966 2 6555438 (115)
coreofmodernart@gmail.com

Al Alamia
Phone: +966 2 6635107
Fax: +966 2 6635201

EVENTS
Azhar Tashkandi
www.azharcherryontop.weebly.com
azharcherryontop@gmail.com 
Mobile: 055 869 9635

Manar Al-Rawi
Phone: +966 2 6686781
Mobile: +966 569169923
manar_alrawi@hotmail.com

RK Image Consultancy 
Riham Kordi
Mobile: +966504595298
E-mail: rahooome@yahoo.com

FIORE
Mobile : 0555199947
Email : o_halem@hotmail.com
Reham Kurdi
Mobile : +966 504595298
Email : rehamkurdi@gmail.com

Nabila Nazer
Phone: +966 2 2614554
Mobile: +966 554002554
Website:  www.nabilanazer.com

Sue - Suad Zamil
Mobile: +966 541151595
Email: suadzamil@hotmail.com

Bold Ctreative Boutique
Abeer Al-Essa 
Mobile: 0505400962
abeer@bold.com.sa 

Tashkeil
Tel: +966 2 6063011
www.tashkeil.com
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GRAPHIC
Abubakir Balfaqih  
Phone: +966 2 6501402  
Fax: +966 2 6502308  
abubakir@bnavcc.com 
www.bnavcc.com

Hala Zahid
Mobile: +966 505294890
hala.f.zahid@gmail.com

Ahmed Badrah
Mobile: +966 554653418
ahmedbadrah@gmail.com

Mahmoud Naseem
Mobile: +966 568880555
mahmoudnaseem@gmail.com

Echo Designs
Mobile: +966 545246050
echo.designs@yahoo.com
www.echo-designs.cleanfolio.com

Samar Mirza
Mobile: +966 505365481
sjmirza1@gmail.com

WeDesign
Esraa Fadaag
Mobile: +966 548111303
esraa_fadaag@hotmail.com

Fatemah Hamidaddin
 Mobile: +966 595677561
fatemah.alhussein@gmail.com

Saleem Atfa
 Tell: +96612171927
 Mobile:  +966 509995891

Freelance Me *
 Tell: +966 2 2637444 
 Fax:  +966 2 2637457
 Mobile:  +966 542123488
creative@freelanceme.com
 www.freelanceme.com

Majed Al-Ghalayini
Mobile: +966 54 0000 769
Email: majed@seven-sa.com
www.seven-sa.com

Nada Nanah
Mob: +966598778182
nadananah@gmail.com

Hamzah Tarzan  
Mobile: +966 541909395           
hamzah.tarzan@hotmail.com           
www.hamzahtarzn.com

Hilal Al-Harith
E. 77@77-m.com
T. 02 659 0077

FILM MAKERS

Circles
Tel:   +966 2 6655778
Fax:  +966 2 6694083
Mob: +966 54 0000 769
info@circles.com.sa
www.circles.com.sa

PS - Pervasive Solutions
Office: +96626606536
Mobile: +966556615586
Fax: +96626693388
Email: hello@psit.com.sa
Website: www.psit.com.sa

Hilool Al Shimulih
Office:  +96626606536
Mobile: +966556610086
Email:   hello@psit.com
 

Hilal Al-Harith
E. 77@77-m.com
T. 02 659 0077

WEB DESIGNER

PRODUCTION

www.inlight.me/en
info@inlight.me

Hilal Al-Harith
E. 77@77-m.com
T. 02 659 0077

PRINTING

Sarawart
Phone: +966 2 6837400
Fax:     +966 2 6827976
www.sarawat.com

ADVERTISING
3 Points
Phone: +966 2 6571499
Fax: +966 2 6571662
Website:  www.3points-ad.com

Full Stop
Phone: +966 2 6900209
Fax: +966 2 6900207
Email:  ksa@fullstop-ad.com
Website:  www.fullstop-ad.com

To Be
Phone: +966 2 6057444
Fax: +966 2 6057700
Website: www.tobe-ad.com

NeoFlex
Tel: +966 2 6613686
Mobile: +966 550535255
Email: info@neoflexgroup.com
Website: www.neoflexgroup.com

 

Red Brush Studio
Mobile: 0558608633
Email: redbrush.cc@gmail.com

Marketing & adv & gift Items
+966558878727
+966501699998
ibrahim2005_55@hotmail.com
www.firstclassjeddah.com

Refaat
Phone: +966 2 2272280
Fax:     +966 2 2272289
www.refaatprinters.net
 
Alwael
PAPER SUPPLIER
P.O Box 4045 Jeddah .21491
Saudi Arabia
Jeddah:
+ 966 2 643 0036
+ 966 2 6441950
Riyadh: 
+ 966 1 473 3622
www.al-wael.com

eDesign
Tel: +966 2 6030111
Fax: +966 2 6030222
Mob: +966 509111311
info@edesign.com.sa
www.edesign.com.sa
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ISSUE 6
ADAM & EVE

ISSUE 1
DESIGN IS BORN

ISSUE 0
GROUND ZERO

BACK

ISSUE 7
GREEN DESIGN

ISSUE 13
PING..!

ISSUE 12
LANTERNS

ISSUE 18
INSPIRATION
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ISSUE 8
INTENTIONS

ISSUE 10
BALOOT

ISSUE 2
PURITY OF DESIGN

ISSUE 5
ARABIC CAESAR

ISSUE 4
SIMPLY FUN

ISSUE 3
 BETWEEN OLD &
NEW

ISSUE 11
STEROTYPES

ISSUE 9
H. v.s. AD

ISSUE 17
VINTIGE

ISSUE 16
CENSORED

ISSUE 15
BRAIN WASH

ISSUE 14
D. SHOWCASE 2010

ISSUE 21
EVO - DEVO

ISSUE 20
D. SHOWCASE 2011
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ISSUE 19
DESIGN REVLOUTIONS

ISSUE 22
UGLY DUCKLING



Colleges & Institutions
جامعات و معاهد 

King Abdul-Aziz University
University of Dammam – College of Design

Dar Al Hekmah
Dar Al Uloom (Riyadh)

Effat 
KAUST

CBA 
Princess Noura University

British Council
Future Center  

Wall Street institute School of English
AUD (Dubai)
AUC (Cairo)
VCU (Doha)

Galleries معار�ض

Jeddah
Al Alamiya

Athar
Atelier Jeddah
Edge Of Aribia

The Gallery
Roshan Core of Modern Art

Riyadh
Art of Heritage

Hewar
NTI

lam art Gallery

Khobar
Acoustic 
Angoud
Desert

Dubai
XVA 

Art Space
The Empty Quarter

Ebdaa
Four Seasons Ramesh

Opera Art Connection
Cuadro
Traffic

Doha
Third Line

Waqif Art Center 

Retail Stores حمالت

Absent
Al Bader Opticals ( Jeddah – Riyadh –  Khobar )

Alwan
AD Design (Riyadh)

Batal Design
Bandar Design

Bridges
Bo Concept

Boteique Masqat (Oman)
Circle 22 ( Khobar )

Dactylifera
DNA (Riyadh)

Edible Arrangements
features art for photography (Riyadh)

International Mattrecss (Khobar)
Lomar ( Jeddah – Riyadh –  Khobar )

Lospazio
MAS

Moda Car
Modecor (Khobar)
Nawal Al Maimani

Nour Asultan (Khobar)
N/V

Omar Azure
Open Sky (Khobar)

Radio Shack
RK Design 

Toby
The Shop

The Wedding Shop
Jeddah 3N

Hotels فنادق

Hilton Jeddah (VIP & SPA)
Park Hyatt

Intercontinental Jeddah
Intercontinental Al khobar

Marriott Jeddah
Four seasons Riyadh & Cairo

Atlantis Dubai

Health & Beauty Centers  
  مراكز ال�صحة واجلمال

Adama clinics 
Al Mawj Clinics

Bagedo Medical Clinics
Bakhsh Hospital 

Bouthaina Spa
Concept Club

Dentalia Clinics
Gold’s Gym 

Grand Kai Gym
International Medical Center

Jole Dam Ladies Center (Khobar)
La Perle Dental Spa
Mareez Dental Clinic 

Mermaid Spa
Minna center
Obagi  Clinic
Rema center

Spa lounge

ــل املجــلـة؟ فيــن ممــكن اأح�صّ

Tony & Guy
Ultimate Power Gym

Z Club
Zouari

Banks بنوك

NCB –Tahlia Branch
Samba – Ladies Branch Malek road

Malls اأ�صواق

Al- Andalus Mall 
Basket of Cookies – Esquires Coffee – Stardust –     

Radio Shack

Al Rashid Mall (Khobar)
I Machine – Le Caffe – Glamour – Macnoni

Al Rashid Mega Mall (Madinah) – Stardust

Ana Special Mall
Al Mohra – Sotra – Little Blossoms – I love Hishma – 

FashFlare 

Aziz Mall – Stardust

Basateen Mall
Noon  – Food Court

Centria mall (Riyadh) Cities

Jarir mall (Khobar)  Champions

Lu Chateau 
 Carrol Boys - Libra Boutique

Mall Of Arabia 
Basket of Cookies –  Café Larica – Esquires Coffee

Othaim Mall (Riyadh) Stardust

Panorama Mall (Riyadh) Champions

Red sea Mall
Champions – Crunchies – Café Larica –  Esquires Cof-
fee –  Kalimah – Musalli Jewelery – Radio shack - Style 

Islam – Virgin Mega Store

Roshana Mall 
Crepe’ cafe – Garra Rufa – Virgin Mega Store

 
Serafi Mall 

Athr – Grand Kai gym

Stars Avenue Mall
Argenterie  – Crepe’ cafe – Cream – Champions – 

Lovesac – Pomellato
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ترقبوا تعاوننا مع لومار لتنفيذ عملنا الفني القادم

العدد القادم

اإ�صرتك  و اإح�صل على ن�صختك الإلكرتونيه الآن

www.zinio.com
search: Design Magazine
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